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The University of Massachusetts Dartmouth Ceng

for
basketball legend, Bill Russell will be the keynoH

Dinner. The dinner will be held March 27, 2008 &
the Venus de Milo Restaurant in Swansea, MA.

winner of the 20 century.” He is the ultimate

winner, with an unprecedented 18 championship
21 years of basketball. His feats with the Boston Celticstaraped in the record bookg
9 NBA championships as the Celtic’s captain between 1957 and 196 dimgcRi in a
row, the longest streak of consecutive championships in US d$psttsy, plus 2 more
championships as the team’s player-coach, which he accomplisteditaan assistant, i
1968 and 1969. Russell is also a five-time MVP and 12 time All Star of the NBA.

In 1967, Russell was named the Celtic’s coach, a milestone thd¢ mm the first
African American coach not just in the NBA but in all magadue sports. He is a livingg
legend that is known for his integrity, compassion, humor and intellect.

e

The UMass Dartmouth Center for Marketing Research issptedo bring this grea
legend to southeastern MA and provide a once in a lifetime oppyrttmi meet
Mr. Russell and listen to his thoughts on what it takes to become successful.

There will be a special VIP reception from 5:00 pm - 6:00 pmmited tickets for the
e VIP reception are $75 and include a book signing/photo opportunity with Bisél as
well as an open bar and hors d’oeuvres.

e The dinner and scholarship presentations will follow at 6:00 pokeTs for the dinner are
$75 each, with tables of 10 available. Books will be on sale and will be autographec

Tickets are non-refundable.
Mr. Russell respectfully requests that only his books be autographed.

For tickets or additional information please contac*
Ava Lescault
508-910-6435
alescault@umassd.edu
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Marketing Research is pleased to annourge
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Recognizing that even today there is a shortage of good resedtuh wse of blogs and wikis in corporate an
other environments, The Center for Marketing Research (CMRabastited with the Gilbane Group tg
research and investigate the use of social media in US corporations.

The UMass team presented its initial findings at Gilbaneu@®s conference in Boston in early Decemb
Geoffrey Bock, Lead Analyst for Collaboration moderated the se$dimnw Enterprise Customers View Socia
Computing," where the results were presented.

According to Mr. Bock, "The recent research indicates tbgiarate adoption of social media is evolving a
important trends are emerging. While all businesses surveyedsiauge email and the Web, 96 percent ha
also deployed some other form of social media — such as blogs, shikieed workspaces, and web-basé
conferencing."

The CMR Grad Students, who had participated in conducting the reseame asked to speak to the tec
savvy business audience about the research. Maria Punjabi, J&utiifaniel and Joshua Silvia recounted th
many nuances they observed through interaction with the individualsirterviewed. Several audiencs
members later indicated that the students input made #sergation more complete and significantly mo
meaningful.

The graduate students, in turn, were greatly appreciativeagindithe opportunity to network and share the
thoughts with senior executives from the business world. Each commented expleeience:

Jennifer McDaniel described her experience: “One professewesl wanted to follow up with us with somg
more questions after the session was over. Afterwards, | blast@ meet many business professionals a
make connections that may be very valuable to me in the fwfuea applying for jobs.” Joshua Silvia said
“Perhaps the most rewarding part was during the question an@rassssion when we were able to get up
front of the audience and offer our input to people who are trullgusat about the topic of Web 2.(
technologies. “ Maria Punjabi added, “The Gilbane conference xeziting. It was great to see a gathering @
SO many great minds with fresh and innovative ideas on social media tecasdlogi
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Thank you
Mr. George Sousa, owner C
B&L Limousine for
donating transportation for
Bill Russell!

www.bllimousine.com
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The University of Massachusetts Dartmouth’s Center for MarketingadRgs€CMR) recently received official
notification from the University of Massachusetts Dartmouthr@kllor’s Office Cranberry Research Fund i
cooperation with The Cape Cod Cranberry Growers’ Association that they hawvaveeeled a $15,700 grant
to assess the technical assistance and other needs ofcMestts Cranberry Growers in the fresh fru
segment of the industry who may need to become Good Agricultural Practices¢&Afd.

The concept of (GAP) has evolved in recent years in the cootextapidly changing and globalizing food
economy and as a result of the concerns and commitments ofearavige of stakeholders. In the US, it i
estimated that 76 million people contract some type of food bdnessl each year. Over 325,000 of thes
people are hospitalized and approximately 5,000 die. Broadly defineda@#ieés available knowledge to
addressing environmental, economic and social sustainability fdéarom production and post-productio
processes resulting in safe and healthy food. Required GAP €&ioifi through a process of assessi
critical management choices that are made sequentiallygiwati the production process is likely to beco

mandatory within the near future.

The research project by CMR will determine the farmersili@nty with the proposed GAP standards
determine the needs of those growers for technical, financiedlurational assistance to reach complian
with GAP standards, determine the optimal role of the Cape Camb€mry Growers Association in assistin
those growers with meeting GAP standards, and determine whichesry growers will likely continue in the
fresh fruit market if GAP standards become mandatory.
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The Center hosted its Fall Client Reception on Thursday, DeceléBe
at Rachel’s Lakeside.

The following clients attended the dinner to receive their ouged
marketing research studies: Eagle Stainless Tube & R#ibns, Eons,
Inc., Harrington Memorial Hospital, Healthy City Fall River,dgtated
Handling Concepts, Inc., Junior Achievement of New Bedford, UMass
Dartmouth Advancement Office, Valois Real Estate and YMQ@AtS

o R EEEEE

Approximately 1,800 interviews were conducted and approximately 1,600 howsrwested over a three
month period! Each study conducted has been appraised by a cuahrfien and has a market value o
$15,000, making the total value of work done for the semester approximately $135,000.
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Timothy Amaral, a senior student at New Bedford High School hasdearded a spring semester internsh
with UMass Dartmouth’s Center for Marketing Research.

During his internship, Tim will work closely with Center stafid UMass Dartmouth marketing majors, bot
graduate and undergraduates, doing marketing research for area businessefaipiaiibs.

Following graduation, Tim plans to attend college, majoring in m&magt or marketing. He feels that thq
internship will provide him with a distinct edge in the contpet environment when seeking acceptance
his college of choice or future employer.

Dr. Nora Ganim Barnes, Director, Center for Marketing Reseaommends Tim for his pursuit of thg
Internship and for having the confidence of the New Bedford High Scladbirstecommending him for the
position




Mr. Thomas Lyons, President of BankFive was
recently elected as Chairman of the Board of the
Fall River Area Chamber of Commerce .

The CMR board is pleased to announce two new board members:
Mr. Peter Kavanaugh, Owner, LaBy Furniture

and
Mr. David Wechsler, President, Maritime International, Inc.
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The Center for Marketing Research has been awarded a coasalting from a
USDA grant to the Massachusetts Nursery and Landscape Associalihe
Center will receive approximately $30,000 for conducting customizeketirag
research surveys to help develop a marketing strategy fésdeiation. The
surveys will be conducted on three different populations rel¢eghe industry.
The nursery and landscape professionals will be surveyed to dtelpnihe new
trends in landscape and nursery products. Consumers in MA willitveysd to
determine their awareness of new state restrictions onsplartering and
pesticides. They will also be asked about their plans far dlédoor spaces.

will be queried in an effort to investigate what other statesdoing to address
similar challenges. The Center, with the help of its gradamade undergraduate
assistants, will be utilizing a variety of survey methaududing telephone
interviews, conference intercepts and an on-line survey. Thitsresill be
presented in late Spring.
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If you're serious about growing your business, earning more revenuea&igm
more profit, then you better understand BUZZ! The MSBDC, Coas@Gvaglit
Union, The New Bedford Area Chamber of Commerce and the kadl Rrea
Chamber of Commerce are sponsoring a three part marketinghoprkgries.
The program will be presented by Dr. Cliff Robbins, a visitirggueer at UMass
Dartmouth, a Senior Business Advisor at MSBDC and a battieesiceeteran of
growing, marketing and selling his own businesses. The following wopks
will be offered:

Get Your Customers Buzzing with Dynamite Branding: Wed., March 12, 2008 :
Get Your Customers Buzzing through Internet Marketing: Wed., March 19, 2008
Get Your Customers Buzzing with Promotion and Networking: Wed., iMaf;
2008:

Breakfast will be served at 7:15 a.m. with the program from 78006 a.m. All
workshops will be held at the Advanced Technology and ManufacturingiCe
151 Martine Street, Fall River, MA. Workshops are open to a#lbéshed
companies with a minimum of two years in business. Each sesdiobhew &
$39.00 or discounted to $35.00 if you are a Chamber Member. The com
series will be $99.00 or $85.00 for Chamber Members.  Seating
limited, register online today &UZZ Marketing Workshopsr to pay by credit
card go on line t?lew Bedford Chambdry February 25, 2008.




