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SEMAP

Southeastern Massachusetts Agricultural Partnership

OUR MISSION

Our mission is to help agricultural enterprises in Southeastern Massachusetts achieve
economic success.
We work towards this mission through two main program areas:
Market Development and Technical/Business Assistance.

OUR HISTORY

Southeastern Massachusetts has a rich and diverse heritage of farming, with agricultural
enterprises that range from dairy to vineyards, from specialty vegetables and herbs to
shellfish and aquaculture farms. These farming operations are increasingly challenged by
the region’s rapid growth and suburbanization, and by market factors that make it difficult
to keep farming profitably.

Southeastern Massachusetts Agricultural Partnership (SEMAP) was formed in 1998 to help
address assistance needs identified within the farming community. The Partnership began
as a network of service providers promoting viable agricultural operations in the Southeastern
Massachusetts region, including Bristol and Plymouth Counties, Cape Cod, and the Islands.

In 2004, SEMAP incorporated in the Commonwealth of Massachusetts and became a nonprofit
organization, with the 501(c)(3) UMass Dartmouth Foundation serving as our fiscal agent.
The Partnership, now represented by our eight-member Operating Board and 40-member
Coordinating Council, remains the heart of our organization. And our vision remains the

same: a secure, profitable agricultural industry in Southeastern Massachusetts.

To Our Partners, Friends, Members and Donors

Thanks to you, the local foods movement is growing
in Southeastern Massachusetts! Your purchases of
fresh, delicious local foods are helping local farms
build profitable new markets. Your interest in
learning more about local agriculture has kept our
phones ringing with inquiries from reporters doing
stories on local farms.

And, thanks to you, we've had an incredibly exciting

year at SEMAP! We've been working towards our
mission of helping local
farms achieve economic
success since 1998. As we
approach our 10th
anniversary, it has been so
exciting to find interest in
local foods growing in all
areas of our work.

Our new Buy Fresh, Buy

Local Campaign has really

hit the ground running,

thanks to the tremendous

work of our Buy Local
Coordinator, Sarah Cosgwell. We hope you've seen
our colorful materials at local farms and markets,
and we've enjoyed meeting many of you as we've
been out and about promoting local farms.

Our Farms Forever program has made great progress
as well, and we are delighted to welcome Katie
Cavanagh to SEMAP as our new Farms Forever
Coordinator. Learn more about our progress and plans
for both these programs inside.

It's been a great year at SEMAP, and we know we
could never have made such great progress without
your help. Thank you to all of you, our organizational
partners, loyal friends and volunteers, incredibly
dedicated Council and Board members, and our greatly
valued donors and funders. We hope you know how
important you are to our work, and we hope you will
turn these pages with a feeling of pride!

All the best,

SEMAP Executive Director

Local food: it's the hot topic everywhere you turn. That
cranberry muffin with the morning coffee, the warm
cider after a cool fall

day, the perfect

pumpkin, the hottest

boutique cheese, the

seasonal menu at

your local restaurant:

the bounty of local

farmsis all around us.

And thanks to

SEMAP’sBuy Fresh,

Buy Local Campaign

and all the hard work

of program coordinator Sarah Cogswell and SEMAP
Executive Director Sarah Kelley, local farms are selling
local product in ever-expanding markets.

Of course, in order to have local food we need to make
sure that we have local farms and a steady supply of
new local farmers. With the hiring of program
coordinator Katie Cavanagh, SEMAP’s Farms Forever
Program is poised to move forward in providing
technical assistance, connecting farmers to the
resources that can assist them in farm transfer planning
and the formation of new farm businesses.

SEMAP’s commitment to the continuation of profitable
local farming depends on a dedicated group of
volunteers and interns working along with our
Executive Director and Program Coordinators. SEMAP
is tackling big issues with a lean budget--volunteers
and contributions from the community help us to
stretch our grant dollars to deliver the programs so
critical to the vitality and sustainability of local
agriculture here in Southeastern Massachusetts.

So, as you enjoy the bounty of the harvest season,
take a look at what we have accomplished together
this year and be sure that there are great things coming
as we move towards our 10" year.

Thanks again for your support.

Carolyn DeMoranville

SEMAP Board President
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WHO WE ARE: BOARD, COUNCIL, AND STAFF

OPERATING BOARD

Carolyn DeMoranville, President - Director, Cranberry Station
Fred Dabney, Vice President - Quansett Nurseries/Mass ALPC
Paul Vigeant, Treasurer - Assistant Chancellor, UMass Dartmouth
Sue Guiducci, Clerk -Dartmouth AgCom

Doug Gillespie, Member -Ass’t. Executive Director, Farm Bureau
Matt Rulevich, Member - Woolly Mammoth Farm

New 2007-2008 Operating Board Members:
Jon Jaffe - VP for Financial Services, First Pioneer Farm Credit
Barbara Hanley -Shy Brothers Cheese/Bristol Conservation DIstrict

COORDINATING COUNCIL

Pat Bebo, UMass Extension Nutrition

Mark Begley, Beach Point Oysters

Philip Boucher, Tranquil Lake Nursery

David Brownell, Aries Farm/Bristol Co. Farm Bureau

Kathy Carroll, UMass Extension

Bill Clark, Cape Cod Cooperative Extension

Roberta Clark, Cape Cod Cooperative Extension

Chris Clegg, Four Town Farm

Ernest Fisher, Mass. DAR: Farm Viability Advisor

John George, George Farms

Adrienne Kravitz, Flavors of New England/Kravitz Cranberries
Jeff LaFleur, Cape Cod Cranberry Growers’ Association/Leeside Farm
Keith Mann, Mann Farms/Plymouth Co. Farm Bureau

Janet Marshall, Community Member

Jim Mathes, SMILES

Darrin Mendes, Triple S Farms/Sylvan Nursery

Mike Melo, M & C Café and Restaurant

Mary McBrady, Massachusetts 4-H Foundation

Jim and Dianne Moores, Red Fox Farm

Trip Millikin, Boston Private Value Investors/Westport AgCom
Jim Munger, Stoney Meadows Farm

Andy Pollock, Silverbrook Farm

Barbara Purdy, Forbidden Fruit Farm

Briana Sheldon, First Pioneer Farm Credit

Deb Swanson, Plymouth Co. Cooperative Extension

Ron Smolowitz, Coonamessett Farm Barnstable Co. Farm Bureau
Tony Vieira, UMass Dartmouth Cont. Ed.

Nicole Vitello, Manic Organic CSA

Steve Ward, Plymouth County Farm Bureau

Peter Whelan, Community Member

New 2007-2008 Coordinating Council Members:
Joel Alvord, Shawmut Capital Partners

Margie Baldwin, The Marion Institute/How on Earth
Anthony Cucci, Trustees of Reservations

Susan Phinney, Whole Foods Market

Becky Turner, Dartmouth Grange Community

Shared-Use Kitchen

Advisory Council Members:

Diane Baedeker Petit, USDA NRCS

Michael Dragunas, USDA Farm Services Agency
Tom McGarr, USDA Rural Development

Paul Russell, USDA Farm Services Agency
Scott Soares, MA Dep't. of Ag Resources

David Webber, MA Dep't. of Ag Resources

Irene Winkler, Pilgrim RC&D Area Council

Outgoing Council Members:

John Bullard, SEA Education Association
Julie Manley, Dartmouth Grange No. 162
Laura Smith, Oakdale Farm

VOLUNTEERS

Buy Local Kickoff Volunteers:

Michelle Barrows, Philip Boucher, Annie Doran, Mark
Finney, Sue Guiducci, Barbara Hanley, June House,
Adrienne Kravitz, Brittany Lestage, Jane Machado,
Isaiah and Tucker Manley, Janet Marshall, Mary
McBrady, Trip Millikin, Maggie Powers, Briana
Sheldon, Page Stites, Terri Tello, Becky Turner, Desa
VanLaarhoven, Peter Whelan, and David Webber

Interns and Special Project Assistants:
June House, Julie Martin, Adrianne Schaefer

Help When We Needed It:
Elizabeth Marshall, Ellen Minchello, The Stites Family

STAFF

Sarah Kelley, Executive Director
Sarah Cogswell, Buy Local Coordinator
Katie Cavanagh, Farms Forever Coordinator

ANNUAL MEETING 2007

SEMAP’s 2007 Annual Meeting capped the year with
an evening of celebration and recognition! E.D.
Sarah Kelley provided remarks on the year’s
progress and especially recognized the excellent
work of Buy Local Coordinator Sarah Cogswell,
Outreach Intern Adrianne Schaefer, and
Communications Intern Julie Martin.

Other key contributors to local agriculture and
SEMAP’s work were then acknowledged with SEMAP
awards. The Legislative Leadership Award was
presented by SEMAP President Carolyn DeMoranville
to Senator Joan Menard, in recognition of her ongoing
support for Buy Local Campaigns statewide. Senator
Menard could not attend the meeting, but will receive
the award in person at Ag Day at the Statehouse
this spring. Sarah Kelley then presented the SEMAP
Service Award jointly to Adrienne Kravitz and Janet
Marshall, both of whom made invaluable
contributions to our Buy Local Kickoff through ticket
and raffle sales and event logistics.

Keynote speaker Greg Watson, Senior Advisor for
Clean Energy Technology at EOEA and Vice
President for Sustainable Development at the
Mass. Technology Collaborative, treated the
attendees to an upbeat perspective on the
progress of local agriculture filled with
reminiscences from his years working
in support of local farms. Greg
described how, as Commissioner of
Ag from 1990-1993, he witnessed the
beginnings of the recent boom in
farmers’ markets, and he emphasized

the importance of the partnerships that characterize SEMAP’s work. Elections

of new SEMAP Board and Council members were held, with 5 new Council

and 2 new Board members welcomed by all. (Please list on page 4).

The evening was bookended by delicious local foods prepared by local farms
and Café Arpeggio, including apple and
butternut squash pizza, Silverbrook
Farm pies, and custom-made Café
Arpeggio ice cream with local

cranberries and blueberries.
Thanks to all who attended
and welcome to our new
Council members!
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LOOKING BACK
Buy Fresh, Buy Local LAUNCHED

SEMAP’s newBuy Fresh, Buy LocalCampaign is just a few months old, and
already making an impact! Since our June 1 Kickoff, we've been hard at work to
spread our campaign materials and message throughout our region. SEMAP’s
Buy Fresh, Buy Locaktampaign uses outreach, advertising, and point of purchase
materials to connect individuals across Southeastern Massachusetts to the
freshest, most delicious locally grown foods and farm products.

By becoming a regional chapter of the national Buy Fresh, Buy Localcampaign,
SEMAP builds on our previous Buy Local program and the work we’ve done since
1998 to promote local farms. We also join over 50 communities nationwide already
utilizing the Buy Fresh, Buy Localmessage. SEMAP’s campaign works in concert
with our established Business-to-Business Network, which connects local farms

directly with chefs and other food buyers.

Our June 1 Kickoff provided a great show of support for the new campaign. Over
100 guests joined SEMAP Board and Council members, local growers, and area
legislators for a celebration featuring local appetizers prepared by Chef Mike
Melo of M & C Cafe and samples of host Westport Rivers Winery’s own award-
winning wines. The official unveiling of SEMAP’s new label capped the event.
Special thanks to all who donated to, volunteered for, and attended our kickoff!

Since then, SEMAP Buy Local Coordinator Sarah Cogswell has done a fantastic
job managing the activities of the Buy Fresh, Buy Locakampaign and B2B Network,
gathering up-to-the-minute product information from growers and making that
available to B2B Network buyers and the public. For more information about the
campaign, please visit www.semaponline.org.

ONLINE FARM GUIDE

SEMAP’s new online farm guide, a key component of our Buy Fresh, Buy Local
campaign, is ready to be your harvest season guide! Over 220 local farms are
now listed, and you can search for farms by

product type, keyword (such as farm name), or

zip code. Each farm’s listing includes contact

information, products grown, and where to

purchase, as well as listings of special events

and agritourism offerings. The online guide also

features comprehensive listings of area farmers’

markets, Pick-Your-Own farms, Community

Supported Agriculture (CSA) farms, and many

other resources. Coming soon, we'll be listing

Southeastern Massachusetts restaurants, retailers, and specialty food
producers who use local foods. We are delighted with the online guide and
hope you will be too! The guide can be found at www.semaponline.org.

MARKET DEVELOPMENT

LOOKING AHEAD
Buy Fresh, Buy Local YEAR TWO

SEMAP’s 2008uy Fresh, Buy Local Campaign will continue the successful integration
of our new promotional efforts and our established B2B Network. In addition, we plan
several specific updates to the Campaign, informed by the baseline public “dot surveys”
we conducted in May 2007. Although this surveying took place as the Campaign was
just beginning, it provided clear guidance. In particular, in response to our question,
“What is the SINGLE thing that could be done to increase your purchase more locally
grown products,” 37% of respondents (the largest percentage) selected “provide more
locally grown foods year round.”

Accordingly, we'll make season extension a focus of our 2008 efforts by working to
promote what's already available locally and beginning efforts to help growers explore
season extension techniques and new products. In addition, we’ll enhance campaign
efforts through improved web marketing and media coverage, and we’ll also work to
strengthen our partnerships with other Buy Local organizations in the state.

We are delighted with the results of becoming a Regional Chapter of the national Buy
Fresh, Buy Local Campaign. It has been a cost-effective and efficient process for
SEMAP, and we have received excellent support from the national coordinating
organization FoodRoutes. Sarah Cogswell is just back from a 3-day national conference
ofall 50 Buy Fresh, Buy Locakhapters nationwide, so she’s sure to have some innovative
new ideas for 2008. We look forward to continuing the Campaign in 2008!

SEASON EXTENSION

As we discovered in our May baseline consumer “dot surveys,” there is significant
consumer interest in having more local products available year-round. In response,
SEMAP will make an integrated production/marketing approach to season extension a
priority in the coming year.

We identified several large regional farmstands that are sourcing from other local

farms and are open year-round or nearly so, along with independent local markets, as
key market partners. These markets offer 1-stop shopping convenience, while still
providing a wide array of local products and a farm-fresh shopping experience for

customers. In initial conversations, we’ve already identified new local products these

markets are interested in. We’ll work to increase the number of local products available

at these outlets, and promote this availability, both earlier and later in the season.

We'll also work directly with local growers to increase awareness of season extension
technologies and marketing options by holding an intensive 1-day workshop in Feb. or
March 2008. Additionally, SEMAP plans to extent our current media outreach to increase
public awareness of local products available year-round--everything from meat to
cranberries, root crops to cheese, shellfish to Christmas trees! We look forward to
helping put local foods on the plates of area consumers year-round, starting this year!
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NEWS AND VIEWS FROM OUR BUY FRESH, BUY LOCAL CAMPAIGN

2007 GROWER AND BUYER MEMBERS

BUY FRESH, BUY LOCAL
MEMBERS

Growers/producers:

Alderbrook Farm, Dartmouth

Beaver Brook Farm, E. Bridgewater
Johnson Roadside Farm Market, Swansea
Morning Glory Farm, Edgartown

River Rock Farm, Westport

The Kitchen Garden, Orleans

Tony Andrews Farm, E. Falmouth

Buyers:

Cafe Arpeggio, Fall River

The Chart Room, Falmouth

Hatch’s Fish and Produce Market, Wellfleet

BUY FRESH, BUY LOCAL/
B2B “"COMBO” MEMBERS

Growers/producers:

Ashley’s Peaches, Acushnet

Billings Gate Farm, Plympton

C. N. Smith Farm, Inc., E. Bridgewater
Coonamessett Farm, Falmouth

Dufort Farms, Rehoboth

Ever So Humble Pie Co., Inc., E. Walpole
In the Weeds Flower Farm, Brewster
JIMP Silverbrook Farm, Inc., Acushnet
Lucky Field Organics, Rochester
Noquochoke Orchards, Westport
Oakdale Farm, Rehoboth

Oake Knoll Ayrshires, Foxboro
Quansett Gardens, Westport

Quansett Nurseries, Inc., S. Dartmouth
Sauchuk Farm, Plympton

Silverbrook Farm, S. Dartmouth
Simcock Farm, Swansea

The Chatham Jam & Jelly Shop, W. Chatham
Buyers:

Boston Organics, Charlestown

Café Trevi, Mashpee

How On Earth: The Store, Mattapoisett
Tihonet Village Market, Wareham
Vineyard Golf Club, Edgartown

BUSINESS-TO-BUSINESS
NETWORK MEMBERS

Growers/producers:

Barnstable Seafarms, Barnstable

Bongi’'s Turkey Roast, Duxbury

Buzzards Bay Brewery, Westport

E&T Farms, West Barnstable

Eva’s Garden, Dartmouth

Four Town Farm, Inc., Seekonk

Manic Organic, Portsmouth RI

Maplewood Farm, Portsmouth RI

Newport Vineyards & Winery, Middletown RI
Quissett Gardening / Peachtree Farm, Falmouth
Shy Brothers Farm, Westport

Tavares Hillside Farms, Dartmouth

Ward'’s Berry Farm, Sharon

Wash-A-Shore Oyster Ranch, Wellfleet
Westport Rivers Vineyard & Winery, Westport
Willows Cranberries, Wareham

Buyers:

902 Main Restaurant, S. Yarmouth

Baldor Foods, Boston

Bay Club, Mattapoisett

Bittersweet Farm Restaurant & Tavern, Westport
Cafe Arpeggio, New Bedford/Fall River
Camborie’s, New Bedford

Dole and Bailey, Woburn

Down to Earth Natural Foods, New Bedford
Eldredge Room at Queen Anne Inn, Chatham
Fairfield Farm Kitchens, Brockton

Far Land Provisions, Provincetown

Fine Catering by Russell Morin, Attleboro
Harvard University Dining Services, Cambridge
Jonathan’s Organic, East Freetown

Lees Supermarket, Westport

Middleboro Public Schools, Middleboro
Mirasol's Café, Dartmouth

Partners Village Store, Westport

Persimmon Restaurant, Bristol

Red Tomato, Canton

Rockin K Café, Bridgewater

Shipyard Galley, Inc., Mattapoisett

The Moorings Restaurant, Newport R
Westport Schools, Westport

Whole Foods, Hingham & Bellingham

Scenes from our June 1 Campaign Kickoff!

Top, L to R: Patty Cogswell and friends enjoy the evening; colorful
blooms donated by Fred Dabney of Quansett Nurseries; Terri Lawton
of Oake Knoll Aryshires displays her fresh raw milk. Middle, L to R:
Walter Elwell samples a Shy Brothers Hannahbelle from Barbara
Hanley; the new SEMAPBuy Fresh, Buy LocalCampaign label re-
vealed; local grower Mary Merhi with UMass Dartmouth student
(and second-generation SEMAP supporter!) Mercy Bell. Bottom,
clockwise from L: Representative Michael Rodrigues, Senator Joan
Menard, and Representative John Lepper address the crowd at the
kickoff; Hannahbelles ready for tasters; Guests sample Chef Mike
Melo’s local foods appetizers.
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LOOKING BACK TECHNICALASSISTANCE LOOKING AHEAD

FARMS FOREVER 3-YEAR GRANT

Earlier this summer, SEMAP was one of only 15 organizations nationwide to receive a
Sustainable Agriculture Research and Education (SARE) grant to support our newest program,

Farms Forever. While fundraising for this program is ongoing, the grant has allowed us to
launch Farms Forever and hire a coordinator for the effort.

Farms Forever grew out of a planning process undertaken by SEMAP’s Technical Assistance

Committee in late 2005. After reviewing our previous offerings and priorities, we determined
that support for the formation of new farm business was the most critical area for our
attention. While many individuals in our region are interested in getting into farming, and
many resources and organizations exist that can help meet farm transfer and access needs,
we identified a key missing component: a local, on-the-ground partner to help farms take
action on transfer planning, be a first point of inquiry, connect partners and resources, and
provide ongoing follow-up. We hope SEMAP can meet this need through Farms Forever.

SEMAP received initial funding from the A.D. Makepeace Neighborhood Fund and First Pioneer

Farm Credit to offer low-cost, one-on-one farm transfer planning assistance to regional
farms though our partner organization, Land For Good. We then received word of the 3-
year SARE grant, along with additional support from the Northeast Center for Risk
Management Education, allowing us to launch the first year of Farms Forever efforts. We
are working with two excellent partners, Trustees of Reservations and Land For Good, and
benefiting from their knowledge of land conservation and farm transfer planning,
respectively. Overall, the goal of Farms Forever is sustain working farmlands and to enable
new and next-generation producers to farm in our region. We are honored by the support of
all our funders and the major investment provided by SARE.

EXPLORER COURSE

Earlier this spring, sixteen aspiring new farmers came one step closer to realizing their
visions when they completed the “Exploring the Small Farm Dream” course co-sponsored
by SEMAP. On May 23, participants graduated from the four-session course, designed to
help aspiring farmers learn what it would take to start and mange their own commercial
agricultural businesses.

The Explorer course was developed by New England Small Farm Institute and co-sponsored

by SEMAP as a component of its new Farms Forever program. The Mass. Department of

Agricultural Resources and Pilgrim RC&D provided additional sponsorship. During the course,
participants assessed personal motivations and skills, decided whether starting an ag
business was right for them and, based on that decision, planned practical next steps.

At the close of the course, as participants discussed whether or not they had decided to
pursue their business ideas, one retired accountant-turning-grassfed-beef-producer stated
simply, “it feels like a good time to get into agriculture.” The sentiment was echoed by
many of the participants as the group concluded the course with plans for an annual
reunion. SEMAP looks forward to serving these new farm business owners in years to come
as they help create the future of agriculture in our region.

FARMS FOREVER MOVES AHEAD

Welcome Katie! SEMAP welcomes Katie Cavanagh as Farms Forever Coordinator. Katie
grew up on her family’s farm, Beaver Brook Farm in Bridgewater and has recently been
working with family members to develop a transfer plan for the farm’s continued future in
agriculture. In addition to this personal experience, Katie brings a professional background
as a client advocate at a social service agency, where she conducted outreach, handled
referrals and case management, and facilitated discussion groups. She brings personal
understanding of the needs of local farms addressing transfer issues, and the skills to help
farms receive excellent support and assistance with these needs.

Katie began work in late October 2007. She is working to get up to speed with Farms
Forever planning and progress to date, and will begin conducting outreach to let local
farms know about the services and support available through Farms Forever. She will also
begin responding to farm inquiries and providing referrals to our project partners.

We still have several low-cost, 1-on-1 farm transfer planning consulting packages available
through our partner Land For Good, and we are actively seeking farms interested in receiving
that support. Farms Forever also offers support for new farmers seeking land to work--
whether as a landowner or tenant--and for landowners who want to find ways for their
acreage to be in more active farming. Please contact us for more information.

PLANNED COURSES & WORKSHOPS

This winter SEMAP will work with the Massachusetts Department of Agricultural Resources
(MDAR) and Pilrgim RC&D to offer NxLevel's widely acclaimed “Tilling the Soil of
Opportunity” agricultural business planning course. This innovative, farmer friendly course
focuses on existing agricultural businesses that can benefit from an organized look at
their current operation to plan for growth and change.

Classes will meet once a week from 6:00-9:00 pm, starting Thursday January 10, 2008 and
ending around March 20, 2008. Each session addresses a component of a farm business
plan. The Instructor guides participants through creation of a business plan to guide decision
making on the farm, and visits every participant’s farm at least once during the course.
After the course, students can receive additional individual assistance to complete a working
business plan. This course qualifies as a“Borrower Training Program” for the USDA Farm
Service Agency, and can enhance efforts to secure funds from any lender.

Over 240 Massachusetts farmers have completed the “Tilling the Soil” course. Many have
commented that the farm-to-farm networking during the class was one of the biggest
ongoing benefits, and some past participants are still getting together on their own.
Participating businesses must have been operating for one or more years (work on other
ag enterprises may be considered), and must have current access to land and at least
minimal facilities for their enterprise. For additional information and an application form,
please contact us at info@semaponline.org!
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SEMAP
FINANCIAL INFORMATION FY07

(July 1, 2006-June 30, 2007)*

Revenue FYO7 % of total
Government Grants $74,177 43%
Foundation Grants $14,225 8%
Donations $ 3,855 2%
Fee for Services $ 7,025 4%
Indirect Generated $ 3,493 2%
FY 2006 Carryforward $71,500 41%
Total Revenue $174,275 SEMAP Revenue FY07
EXpenseS @ Grant Funding-FY 2006
Carryforward
Program Services $118,397 95% B lnirect Cost.Prior Y 2006
Indirect Costs $ 6,094 5% 0 Grant Funding £ 2007
Total Expenses $124,491
O Indirect Cost-FY 2007
W Donations-FY 2007
Increase in Net Assets over FY06 $ 11,819
Net Assets, end FYO7 $49,784 @ Fees for Serivce-2007 Revenue

*Figures represent preliminary statement. Final statements under preparation
by Hodgson and Pratt Associates, New Bedford, MA.

GRANT FUNDING

SEMAP’s work is funded through grants and donations from a variety of sources including
foundations, state and federal government agencies, and individuals. We thank the following
grant funders for their support during the 2007 fiscal year:

First Pioneer Farm Credit
Island Foundation
Massachusetts Department of Agricultural Resources (MDAR)
Northeast Center for Risk Management Education
Sustainable Agriculture Research and Education (SARE)

___ Organizational Supporter $100+

SEMAP
FYO7 DONORS

SEMAP gratefully acknowledges the support of these individual and
organizational supporters in FYO7 (July 1, 2006-June 30, 2007).

Heirloom Tomato

Anonymous, Mr. and Mrs. Michael Baldwin, Kathleen Billings, David Brownell, Vickie
Cunningham, Carolyn J. DeMoranville, Melissa Haskell, James Kelley and Anne Morgan,
Jeff LaFleur, Christopher Makepeace, Natalie Costa and Vincent Marron, Janet Marshall,
Scott Soares, Steve Ward

Beefsteak Tomato

James H. Barnett, Jeanne Chin (“Roma”), John Cutner, Ed and Betty Osmun, Mr. and
Mrs. Robert Trahan, Lane Young

Cherry Tomato

John W. Barboza, Chuck & Ellen Bordman, Michael Dragunas, Lynda Hutchings, Sally
Johnston (in memory of Angelica Russell), Betty A. Lambert, Peter Levesque, Florence
M. Martocci (in honor of Weston Lant), Mary M. McBrady, Susan McWeeney (Farm
Supporter), Dianne and Jim Moores, Betty A. Schmidt, Louisa Shaw, David and Annette
Tweedy

Organizational Supporters

Flavors of New England, A. D. Makepeace Co. & Tihonet Village Market, David Biggs
for the YMCA Southcoast and Rotary Club of New Bedford

SUPPORT SEMAP!

Become a SEMAP Supporter and help local farms remain a vital part of our community.

___Individual Supporter: Please Include Your Name,
___ Cherry Tomato $35+ Address, Telephone and Email.
Beefsteak Tomato $50+ Please make checks payable to:
__ Heirloom Tomato $100+ ~ UMDF/SEMAP

Wareham MA, 02538
Thank you for your donation!

VOLUNTEER

Volunteers are always needed at SEMAP! We’'d welcome your help in several areas, including
assembling mailings, events, assistance at grower meetings, etc. If you're interested in
volunteering even a few hours of time, contact Sarah K. at 508-295-2212 x 50--and thanks!
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SEMAP

One State Bog Road, P.O. Box 569
East Wareham, MA 02538
Telephone: (508) 295-2212 x 50
info@semaponline.org

www.semaponline.org




