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Introduction

The University of Massachusetts Dartmouth Center for Marketing Research recently completed its fourth statistically significant study on the usage of social media by US charities.  

The new study compares organizational adoption of social media in 2007, 2008, 2009 and 2010 by the 200 largest charities in the United States based on a list compiled annually by Forbes Magazine. For complete details on Forbes Magazine’s list of the largest charities, please visit their website at Forbes.com. 

In 2007, the first study of this group’s use of social media was released. It revealed that these large non-profits were leading large and small businesses as well as universities (see our previous research) in their familiarity with, usage of, monitoring of and attitude towards social media. One year later, in 2008, the second study showed that lead in knowledge, adoption and positive attitude was still there. 

By 2009 a remarkable ninety-seven percent of charitable organizations were using some form of social media.  It should come as no real surprise then, that the latest iteration of our study finds that ALL of the top charities in the US are using at least one form of social media from a list that included blogs, podcasts, message boards, social networking (Facebook, MySpace, Twitter, LinkedIn, YouTube, Foursquare), texting and video blogging.

Sixty-four percent of the organizations are blogging, showing no significant change from last year. Ninety percent of those studied in 2010 report social media is very important to increasing awareness of their mission. While these organizations are best known for their non-profit status and their fundraising campaigns, they demonstrate an acute awareness of the importance of Web 2.0 strategies in meeting their objectives.  

To gather this data, The University of Massachusetts Dartmouth Center for Marketing Research conducted nationwide telephone surveys of the nonprofits named by Forbes Magazine to their list of the 200 largest US charities from '07-‘10 under the direction of researcher Nora Ganim Barnes. Thirty-eight percent (76) of the Forbes 200 list participated in each year of the first three years of the study with 39% (78) participating in 2010, making this research statistically valid.

Forbes Magazine’s list of the 200 largest US charities is compiled based on the amount of private, nongovernmental support a charity received in the latest available fiscal year. The list excludes academic institutions, nonprofits that are either funded by a tiny number of donors (such as most private foundations) or don’t solicit, and religious organizations that don’t report numbers. 

The analysis that follows is based on detailed interviews with executives of the 78 charities that responded. Those that participated are diverse in mission, average gifts, and total revenue. They include some of the best-known charities in the country such as the Salvation Army, Easter Seals, Habitat for Humanity, Shriners Hospital for Children and the American Heart Association. On the 2010 Forbes list, the number 5 and 7 charities listed, Catholic Charities USA and Goodwill Industries are included in the study along with six of the top 20. The participating non-profits are geographically diverse with headquarters in most major US cities including New York, Washington DC, Chicago, Boston, Atlanta, Philadelphia, Houston and San Francisco.
The 78 charity executives who responded were asked about social media and their organization’s usage of it. In order to enable a valid comparison, this study followed a similar pattern to our earlier studies as well as our research into social media usage in corporate and higher education environments. As usual, we asked detailed questions about the organizations’ familiarity with, usage of, monitoring of, and attitude towards many common forms of social media (blogs, podcasts, online video, message boards and social networking (studied more specifically in the past two years). Given the frequently uncertain definitions of these tools, common understanding was sought by providing definitions from Wikipedia at the time of the survey. 

Familiarity

The survey examined the familiarity of the respondents with popular social media tools. The social media that was most familiar to the Forbes 200 charities in the 2007 study was blogging with 62% of respondents claiming to be very familiar with it. One year later (2008) however, it was social networking that enjoyed the most familiarity with 70% saying they were very familiar with this channel. In 2009, social networking continued to be the tool most well known with 88% of charity executives reporting high familiarity with it. In an effort to determine more specifically which social networking tools were most well known, Facebook, YouTube, LinkedIn, MySpace, Twitter, texting and Foursquare replaced the more general term, social networking in the 2010 survey. 

Twitter was added to the familiarity question in 2009, giving us two years of data on that particular tool.  Charity executives were asked if they were familiar with Twitter. A remarkable 87% reported being very familiar with Twitter in 2009.  That number moved up to 91% for 2010.

In the 2007 study, familiarity and usage were not directly related. That changed in the 2008 study and the two continue to be related. The executives we spoke to in 2010 are very familiar with blogging, Facebook and Twitter and these were also the tools they were most likely to be using. See Figures 1a and b for results on how familiarity with social media has changed among charity executives.

Figure 1a 
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Figure 1b

Usage

From familiarity the survey moved into examining actual usage of social media by the charities. Seventy-five percent of the respondents in 2007 reported using at least one form of social media. One year later in 2008, 89% of them were using at least one form of social media. From 2007 to 2008, usage increased for every tool studied. By 2009, a remarkable 97% reported using some social media tool.  Included in that number were 90% with a corporate Twitter account, 93% on Facebook, 36% using LinkedIn and 30% on MySpace.

Facebook (97%), Twitter (96%), YouTube (92%) and blogging (64%) are now the most common tools used. Sixty-four percent of responding charities are blogging, making this group the most prolific bloggers of all sectors studied.  YouTube was not included in the study before 2010 and makes its debut at 92% using the portal.  Usage of LinkedIn has jumped from 36% to 58% in one year, while the use of MySpace as a platform has declined from 30% to 22%.  Both Foursquare and texting were new in the 2010 study and made respectable showings at 28% and 44% respectively.

For the first time, in the four years of our social media studies across diverse sectors, (Fortune 500, Inc. 500, colleges and universities and charities) 100% of those interviewed are using at least one form of social media.  These organizations are clearly leading the way in social media adoption and are simply outpacing their counterparts in strategically using these new communications tools to conduct their business.  See Figures 2a and b.
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Research on blogging across sectors clearly shows the extensive involvement of these charities with this particular channel.  While the Fortune 500, Inc. 500, US colleges and universities and charities have all increased their adoption of blogging between 2007 and 2010, charities are “out-blogging” all sectors for the fourth year in a row. Our latest research shows the Fortune 500 with the least amount of blogs at 23% adoption, the Inc. 500 with 50%, colleges and universities blogging at 51% (2010 figures forthcoming) and charities now reporting 64% with blogs. See Figure 3.

Figure 3
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Importance

The adoption of social media by charities is being driven by familiarity and their recognition of the increasingly important role of social media in today’s world. In earlier renditions of this research, we asked how important social media strategies were for their marketing strategy.  Overwhelmingly, the response was that social media was “very important”.  In this latest study, we asked specifically about the importance of social media for particular goals within the organization.  It is interesting to note that these top performing charities see the role of social media as most important in increasing awareness of their mission (90%) and to a lesser extent (50%) generating donations.  Their strategy appears to be one of promoting their cause through blogs, video and social networking sites.  See Figure 4.

Figure 4
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Are charities using social media effectively?

Managing the blog

The extent to which these non-profits are using social media appears to be a case study in the timely adoption of new technology. A closer look shows how they maximize the effectiveness of these tools and may be changing the way they use some of their early favorites. Comparing the 2007, 2008 and 2009 data, it becomes clear that there had been significant changes in the implementation of one of the most popular tools, blogging.

The survey asked about blog logistics like accepting comments, allowing RSS feeds or email subscriptions, promoting the blog and planning for the future of the blog. The answers to these and other questions from charities with blogs are interesting as it becomes clear they are learning about and using social media in new and different ways.

In the 2007 study, 85% of those charities with blogs accepted comments. That percentage rose in 2008 to 88% and 90% in 2009. This latest research shows a drop for the first time in this function.  In 2010, 80% of the charity executives surveyed report that their organization’s blog accepts comments.  There appears to be a shift in the role of the blog.  It may be that blogs are increasingly being used to promote and inform rather than engage as their primary function.  Regardless, data does show that for those 80% with blogs that take comments, there is great attention paid to responding and getting subscriptions.  Ninety-five percent of those taking comments respond daily and 86% offer RSS subscriptions.

For volunteers/donors looking to have a conversation online about particular aspects of the charity’s mission, interaction through comments can be significant.  However, with the availability of multiple channels of social media, there are increased opportunities for engagement and interaction.  We may be seeing the beginning of segmentation of tools for strategic purposes.  While many organizations have adopted social media tools, linking tools to specific goals is still an evolving effort.

In 2009 and again in 2010 half the charities studies reported having a written policy in place for blogging by employees.   

Planning/Promotion/Evaluation

Those not currently using social media were asked if they planned to in the future. Sixty-four percent of those without a blog in the 2010 survey planned to add one in the future, making blogs a permanent tool now and for the foreseeable future. All of those without a Facebook presence planned to establish one.  Using texting and YouTube were mentioned as targets for adoption by 49% and 50% respectively. Plans to include more video on social media channels increased from 35% in 2009 to 52% in 2010.  There is also some increased interest in podcasting with 45% looking to adopt this tool in the future.

In 2007 a popular answer to the question of how blogs were promoted was “we issued a press release”. Later, the most popular response was through a link on their homepage, newsletters or email. Many charities now cite a link on Facebook as a popular way for them to promote their blogs. 

Beyond that, when asked which social networking platform is the single most effective, 74% of the charity executives surveyed said Facebook.  It has clearly become the tool of choice for top performing charities.  
When asked if they thought the types of social media they are using are successful, responses are very positive.  For blogging, Facebook, YouTube and Twitter, 90% or more called their efforts a success.  Even the newest platforms like Foursquare with relatively low adoption, were deemed to be successful.  Texting was reported successful by 68% of charity executives surveyed.  See Figures 5a and b.

Figure 5a 
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Figure 5b
Over the past four years, comments, hits and traffic have been reported as the primary indicators for measuring success of social media efforts among top charities.  We are now seeing language that is consistent with particular tools, emerge as measures.  In 2010, “fans” and “likes” topped the list of indicators with hits and comments following.  It is interesting to note that donations, as indicators of effectiveness, were far below these traffic related measures.  We are also seeing the emergence of measurement tools like Google Analytics mentioned.
Are they listening/researching via social media?
It is clear that not-for-profits are now communicating in new ways. The next question is: Are they listening to what’s being said about them online? Sixty-six percent of respondents in 2007, 75% in 2008 and 93% in 2009 reported they monitor the Internet for buzz, posts, conversations and news about their organization. That number remains fairly consistent in the new study with 90% monitoring online activity. See Figure 6.
There has been movement among the charities in how they monitor buzz about themselves or their causes. The data indicates extensive use of both manual and automated searches. These organizations realize the importance of knowing that conversation might occur around their cause, their name, their location or constituents.  Some monitor manually using Google or Yahoo searches, while others use automated alerts available from these platforms. This monitoring is just another example of how this sector is both active and sophisticated in their use of social media. 

Figure 6
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Charities are also using social media in their recruiting and evaluation processes.  In 2009, they reported search engines were very important to these processes (56%).  In 2010, that number rose to 76%, demonstrating the perceived value of online information sources.  They were also asked about using social networking sites in their recruiting and evaluation processes, 75% reported these sites were very important (up from 58% in 2009).  It appears that there is a significant amount of effort now expended online in an effort to recruit employees or volunteers as well as to evaluate potential recruits. See Figure 7.

Figure 7 
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Conclusion

Ninety-seven percent of the charities studied have a Facebook profile, 96% have a Twitter presence and 64% have a blog. For the first time in the past four years, every charity surveyed reported using at least one form of social media.  This latest study in a longitudinal look at social media usage among the top charities from 2007-2010, reveals that social media has become an incredibly important part of the communication strategy for US charities. 

The largest charities continue to outpace businesses and even academic institutions in their familiarity, use, and monitoring activity. These top organizations have found a new and exciting way to engage employees, volunteers and donors. They are connected and react quickly, as evidenced by responses to recent disasters. They have truly embraced social media tools in a way no other sector has. It will be exciting to see how the most innovative among them move forward from here! 

To be added to our email distribution list so that you can stay abreast of our research and writings, please email me at nbarnes@umassd.edu.
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Chart6

		Awareness of Your Mission

		Soliciting Volunteers

		Generating Donations

		Hiring New Employees



How important do you think social media technologies are for the following?
(% Very Important)

0.9

0.5

0.5

0.18



Methodology

		Sample Size		78

		Error		8.5%

		Confidence Interval		95%

		Data Collected		December 2010-February 2011





Charity

		Quote School		Nonprofit/Charity		RANK		CITY/TOWN		STATE		REVENUE		PHONE NUMBER

		Yes		Catholic Charities USA		5		Alexandria		VA		4.27b		703-549-1390

		Yes		Goodwill Industries International		7		Rockville		MD		3.68b		800-741-0186

		Yes		Salvation Army		12		Alexandria		VA		2.87b		703-519-5890

		Yes		Habitat for Humanity International		18		Americus		GA		1.35b		800-422-4828

		Yes		Easter Seals		20		Chicago		IL		1.23b		800-221-6827

		Yes		AmeriCares Foundation		22		Stamford		CT		1.19nil		800-468-4357

		Yes		Food for the Poor		26		Deerfield Beach		FL		1.09b

		Yes		City of Hope		28		Duarte		CA		945m		626-256-4673

		Yes		Volunteers of America		29		Alexandria		VA		917m		800-899-0089

		Yes		Feeding America		34		Chicago		IL		722m		800-771-2303

		Yes		Children's Memorial Hospital		37		Chicago		IL		624m		773-880-3055

		Yes		Campus Crusade for Christ		41		Orlando		FL		509m		888-278-7233

		Yes		American Heart Association		49		Dallas		TX		464m		800-242-8721

		Yes		Samaritan's Purse		60		Boone		NC		311m		800-528-1980 x.1487

		Yes		Shriners Hospitals for Children		64		Tampa		FL		285m		813-281-8162

		Yes		Catholic Medical Missions Board		65		New York		NY		280m		800-678-5659

		Yes		Brother's Brother Foundation		68		Pittsburgh		PA		269m		412-321-3160

		Yes		The New York Pubic Library		71		New York		NY		257m		212-592-7727

		Yes		PATH		72		Seattle		WA		257m		206-285-3500

		Yes		American Jewish Joint Distribution Committee		75		New York		NY		244m		212-687-6200

		Yes		Operation Compassion		76		Cleveland		TN		242m		423-728-3932

		Yes		Cooperative Housing Foundation International		79		Silver Springs		MD		225m		301-587-4700

		Yes		Christian and Missionary Alliance		82		Colorado Springs		CO		213m		719-599-5999

		Yes		Alzheimer's Association		89		Chicago		IL		206m		312-335-8700

		Yes		Muscular Dystrophy Association		96		Houston		TX		1.28b		800-572-1717

		Yes		The Humane Society of the United States		107		Washington		DC		159m

		Yes		Chronic Disease Fund		109		Dallas		TX		152m		972-608-7141

		Yes		Children International		115		Kansas City		MO		146m		800-888-3089

		Yes		IMA Health World		119		New Windsor		MD		143m		877-241-7952

		Yes		Nat'l Assn for the Exchange of Industrial Resources		120		Galesburg		IL		140m		800-562-0955

		Yes		Project Hope		121		Millwood		VA		140m		800-544-4673

		Yes		CRISTA Ministries		127		Seattle		WA		127m		206-546-7200

		Yes		St. Mary's Food Bank Alliance		129		Phoenix		AZ		131m

		Yes		Philadelphia Museum of Art		134		Philadelphia		PA		134m		215-684-7860

		Yes		United Service Organization		135		Arlington		VA		117m		888-484-3876

		Yes		Disabled American Veterans		136		Cold Springs		KY		116m		202-554-3501

		Yes		Houston Food Bank		137		Houston		TX		116m		713-223-3700

		Yes		International Medical Corps		138		Santa Monica		CA		115m		310-826-7800

		Yes		Local Initiatives Support Corp		140		New York		NY		114m		212-455-9800

		Yes		Matthew 25: Ministries		144		Houston		TX		116m		513-793-6256

		Yes		Christian Foundation for Children and Aging		145		Kansas City		KS		107m		800-875-6564

		Yes		Paralyzed Veterans of America		149		Washington		DC		149m		800-424-8200

		Yes		The Navigators		151		Colorado Springs		CO		100m		719-598-1212

		Yes		Heart to Heart International		152		Olathe		KS		98m		913-764-5200

		Yes		Kids in Distressed Situations		156		New York		NY		91m		800-266-3314

		Yes		WETA		159		Arlington		VA		85m		703-998-2600

		Yes		InterVaristy Christian Fellowship		161		Madison		WI		84m		608-274-9001

		Yes		Project Orbis International		164		New York		NY		79m		646-674-5500

		Yes		Veterans of Foreign Wars of the US		165		Kansas City		MO		76m		816-756-3390

		Yes		Islamic Relief		167		Alexandria		VA		75m		888-479-4968

		Yes		National Audubon Society		171		New York		NY		74m		212-979-3000

		Yes		American Civil Liberties Union (ACLU)		172		New York		NY		73m

		Yes		Aeras Global TB Vaccine Foundation		173		Rockville		MD		71m		301-547-2900

		Yes		Community Food Bank of New Jersey		176		Hillside		NJ		70m		908-355-3663

		Yes		North Shore-Long Island Jewish Health System Foundation		179		Westbury		NY		68m		718-830-4000

		Yes		Harvesters-The Community Food Networks		182		Kansas City		MO		62m		816-929-3000

		Yes		International Aid		183		Spring Lake		MI		62m		800-968-7490

		Yes		Operation Smile		189		Norfolk		VA		55m		888-677-6453

		Yes		Combined Jewish Philanthrophies		194		Boston		MA		51m		617-457-8500

		Yes		Jewish National Fund		195		New York		NY		51m		888-563-0099

		Yes		Project CURE (Benevolent Healthcare Foundation)		196		Centennial		CO		50m		303-792-0729

		Yes		Jewish Community Federation of San Francisco		197		San Francisco		CA		47m		415-512-6429

		DO NOT WANT TO BE MENTIONED AS TAKING PART IN STUDY

		No		Memorial Sloan-Kettering Cancer Center		13		New York		NY		2.6bil		212-241-6500

		No		Academy for Educational Development		52		Washington		DC		414m

		No		Big Brothers Big Sisters		61		Philadelphia		PA		295m		215-567-7000

		No		National Academy of Sciences		66		Washington		DC		280m		202-334-2000

		No		Lincoln Center for the Performing Arts		73		New York		NY		246m		212-875-5456

		No		Cystic Fibrosis Foundation		81		Bethesda		MD		214m		800-344-4823

		No		ChildFund International		83		Richmond		VA		211m

		No		National Multiple Sclerosis Society		86		New York		NY		86m

		No		American Kidney Fund		103		Baltimore		MD		172m		800-638-8299

		No		Rotary Foundation of Rotary International		106		Evanston		IL		168m		847-866-3000

		No		Asia Foundation		118		San Francisco		CA		143m		415-982-4640

		No		Billy Graham Evangelistic Association		153		Charlotte		NC		96m		704-401-2432

		No		Smile Train		155		New York		NY		92m		212-689-9199

		No		Mission to the World (PCA)		188		Lawrenceville		GA		56m		678-823-0004

		No		Mercy Ships		191		Garden Valley		TX		53m

		No		Oxfam America		192		Boston		MA		53m		800-776-9326
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		joyp@ssfjcf.org

		mcosta@lincolncenter.org

		ajordan@houstonfoodbank.org

		jaime_joswick@usn.salvationarmy.org

		cputthoss@vsu.org

		lhacker@habitat.org

		cspencer@children.org

		mtang@lisc.org

		sritchie@aclu.org

		crobbins@easterseal.org

		kkastrounis@operationsmile.org

		holugac@nshs.edu

		susan_halagon@nypl.org

		clewis@humanesociety.org





familiar

				2007		2008		2009		2010

		Blogging		62%		66%		72%		69%

		Message/ Bulletin Boards		49%		49%		41%		45%

		Video   Blogging		40%		65%		47%		49%

		Podcasting		54%		34%		42%		37%

		Social Networking		49%		70%		88%





familiar

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



familiar (2)

				2007		2008		2009		2010

		Facebook								97%

		YouTube								92%

		LinkedIn								65%

		Twitter						87%		91%

		MySpace								44%

		Foursquare								27%





familiar (2)

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



usage

				2007		2008		2009		2010

		Blogging		34%		57%		65%		64%

		Message/Bulletin Boards		26%		30%		40%		26%

		Video Blogging		41%		79%		51%		55%

		Podcasting		33%		36%		46%		30%

		Social Networking		32%		79%		96%





usage

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



usage (2)

				2007		2008		2009		2010

		Facebook						93%		97%

		YouTube								92%

		LinkedIn						36%		58%

		Twitter						90%		96%

		MySpace						30%		22%

		Foursquare								28%

		Texting								44%

		Do Not Use Any		25%		11%		3%		0%

		92%)   b





usage (2)

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



success

				2007		2008		2009		2010

		Blogging		71%		79%		84%		86%

		Message/Bulletin Boards		80%		74%		87%		90%

		Video Blogging		77%		88%		97%		95%

		Podcasting		76%		82%		80%		74%

		Social Networking		71%		92%		96%





success

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



success (2)

				2007		2008		2009		2010

		Facebook						86%		91%

		YouTube								93%

		LinkedIn						52%		73%

		Twitter						90%		95%

		MySpace						26%		82%

		Foursquare								59%

		Texting								68%





success (2)

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



plan to use

				2007		2008		2009		2010

		Blogging		54%		52%		56%		64%

		Message/Bulletin Boards		25%		34%		20%		21%

		Video Blogging		31%		38%		35%		52%

		Podcasting		33%		49%		39%		45%

		Social Networking		31%		40%		33%





plan to use

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



plan to use (2)

				2007		2008		2009		2010

		Facebook								100%

		YouTube								50%

		LinkedIn								13%

		Twitter						71%		33%

		MySpace								0%

		Foursquare								27%

		Texting								49%





plan to use (2)

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



use social media not listed

		2010

		Godtube.com

		Liftoneproject.org

		Vimeo





accept comm

				2007		2008		2009		2010

		Yes		85%		88%		90%		80%

		No		15%		12%		6%		20%

		No Response						4%





accept comm

		



2007

2008

2009

2010

Do you accept comments on your blog?



reply to comments

				2010

		Yes		95%

		No		5%





reply to comments

		



2010

If you accept comments on your blog, do you reply to them?



how often to comments

				2010						Other Responses:

		As They Come In		47%						Respond when they find an opportunity from the comment.

		Daily		11%						When they deem a comment needs a response

		Weekly		13%

		No Real Schedule		24%

		Other		3%

		Don't Know/No Response		3%





how often to comments

		



2010

If you reply to comments, how often do you reply?



subscribe

				2007		2008		2009		2010

		RSS		58%		67%		90%		86%

		Email		23%		56%		65%		50%





subscribe

		



2007

2008

2009

2010

Can people subscribe to your blog and get automatic updates via RSS and/or email?



written policy

				2007		2008		2009		2010

		Yes						51%		50%

		No						47%		48%

		No Response						2%		2%





written policy

		



2009

2010

Does your charity have a written policy governing blogging by your employees?



technologies importance

				2010

		Awareness of Your Mission		90%

		Soliciting Volunteers		50%

		Generating Donations		50%

		Hiring New Employees		18%





technologies importance

		



How important do you think social media technologies are for the following?
(% Very Important)



most effective platform

				2010

		Facebook		74%

		Twitter		9%

		Online Video		5%

		Blogging		4%

		YouTube		4%





most effective platform

		



Which do you feel is the single most effective social networking platform for your charity?



most effective platform (2)

				2010

		Podcasting		1%

		MySpace		1%

		Foursquare		0%

		LinkedIn		0%

		Message/Bulletin Boards		0%

		Don't Know/No Response		1%





most effective platform (2)

		



Which do you feel is the single most effective social netowrking platform for your charity?



who manages

				2010

		Internally		91%

		Externally		0%

		Both		9%





who manages

		



Are your social media efforts managed internally or externally?



measure effectiveness

		2010		How do you measure the effectiveness of your social media?

		Followers/Fans		27

		Engagement		8

		Google Analytics		7

		Likes		7

		Interactions		7

		Comments		7

		Hits		5

		Traffic		5

		Online Metrics		5

		Don't Measure		5

		Don't Know		5

		Donations		4

		Feedback		3

		Responses		3

		Page Views		3

		Facebook Insights		3

		Activity on Site		3

		Click Throughs		2

		Traffic to Website		2

		Re-Tweets		2

		ROI		2

		Non Profit Matrix		1

		New Subscribers		1

		Re-Posting		1

		Create Benchmarks		1

		Hits		1

		Number of Connections		1

		Posts		1

		Advocacy (Actions Taken		1

		Users		1

		Email Sign-ups		1

		Cusomer Service		1





monitor

				2007		2008		2009		2010

		Yes		66%		75%		93%		90%

		No		33%		25%		7%		10%

		No Response		1%		0%		0%		0%





monitor

		



2007

2008

2009

2010

Do you monitor social media for buzz, posts, conversations and news about your charity?



process

				2007		2008		2009		2010

		Manual		42%		36%		11%		33%

		Automated		34%		42%		17%		22%

		Both		24%		21%		70%		56%

		Don't Know		0%		0%		1%		0%





process

		



2007

2008

2009

2010

How do you monitor social media for buzz, posts, conversations and news about your charity?



what monitoring tools

				2009		2010

		Google Alert/Analytics		39		27

		Tweet Deck		5		7

		Vocus		3		1

		Google Reader		2		3

		Video Media Services		2

		Cision or Fission		2		2

		Outsource		2

		RSS		1

		SMX		1

		Social Lens		1

		Radian6		1		3

		Social Oomph		1		1

		Sactia		1

		Social Mention		1		4

		Universal		1

		Listen Logic				1

		Scout Land				1

		Who Tweet				1

		Hootsweet??? Hootsuite				7

		Topsy on Tweeter				1

		Feed Demon				1

		News Feeds				1

				63		61





process (2)

				2009		2010

		Search Engines		21%		22%

		Social Networking Sites		25%		26%





process (2)

		



2009

2010

Does your charity use the following tools to recruit and evaluate potential employees/volunteers?



which ones

				2010

		Search Engine Tools

		Google		9

		LinkedIn		2

		Career Builder		1

		Monster		1

		Social Networking Sites

		Facebook		9

		Twitter		6

		LinkedIn		5

		Volunteer Groups		2

		Email Blasts		1

		YouTube		1





process (3)

				2009		2010

		Search Engines		56%		76%

		Social Networking Sites		58%		75%





process (3)

		



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?
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Chart9

		Facebook		Facebook		Facebook		Facebook

		YouTube		YouTube		YouTube		YouTube

		LinkedIn		LinkedIn		LinkedIn		LinkedIn

		Twitter		Twitter		Twitter		Twitter

		MySpace		MySpace		MySpace		MySpace

		Foursquare		Foursquare		Foursquare		Foursquare

		Texting		Texting		Texting		Texting



2007
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2010

Do you think the types of social media you are currently using are successful?
(% Yes)
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Methodology

		Sample Size		78

		Error		8.5%

		Confidence Interval		95%

		Data Collected		December 2010-February 2011





Charity

		Quote School		Nonprofit/Charity		RANK		CITY/TOWN		STATE		REVENUE		PHONE NUMBER

		Yes		Catholic Charities USA		5		Alexandria		VA		4.27b		703-549-1390

		Yes		Goodwill Industries International		7		Rockville		MD		3.68b		800-741-0186

		Yes		Salvation Army		12		Alexandria		VA		2.87b		703-519-5890

		Yes		Habitat for Humanity International		18		Americus		GA		1.35b		800-422-4828

		Yes		Easter Seals		20		Chicago		IL		1.23b		800-221-6827

		Yes		AmeriCares Foundation		22		Stamford		CT		1.19nil		800-468-4357

		Yes		Food for the Poor		26		Deerfield Beach		FL		1.09b

		Yes		City of Hope		28		Duarte		CA		945m		626-256-4673

		Yes		Volunteers of America		29		Alexandria		VA		917m		800-899-0089

		Yes		Feeding America		34		Chicago		IL		722m		800-771-2303

		Yes		Children's Memorial Hospital		37		Chicago		IL		624m		773-880-3055

		Yes		Campus Crusade for Christ		41		Orlando		FL		509m		888-278-7233

		Yes		American Heart Association		49		Dallas		TX		464m		800-242-8721

		Yes		Samaritan's Purse		60		Boone		NC		311m		800-528-1980 x.1487

		Yes		Shriners Hospitals for Children		64		Tampa		FL		285m		813-281-8162

		Yes		Catholic Medical Missions Board		65		New York		NY		280m		800-678-5659

		Yes		Brother's Brother Foundation		68		Pittsburgh		PA		269m		412-321-3160

		Yes		The New York Pubic Library		71		New York		NY		257m		212-592-7727

		Yes		PATH		72		Seattle		WA		257m		206-285-3500

		Yes		American Jewish Joint Distribution Committee		75		New York		NY		244m		212-687-6200

		Yes		Operation Compassion		76		Cleveland		TN		242m		423-728-3932

		Yes		Cooperative Housing Foundation International		79		Silver Springs		MD		225m		301-587-4700

		Yes		Christian and Missionary Alliance		82		Colorado Springs		CO		213m		719-599-5999

		Yes		Alzheimer's Association		89		Chicago		IL		206m		312-335-8700

		Yes		Muscular Dystrophy Association		96		Houston		TX		1.28b		800-572-1717

		Yes		The Humane Society of the United States		107		Washington		DC		159m

		Yes		Chronic Disease Fund		109		Dallas		TX		152m		972-608-7141

		Yes		Children International		115		Kansas City		MO		146m		800-888-3089

		Yes		IMA Health World		119		New Windsor		MD		143m		877-241-7952

		Yes		Nat'l Assn for the Exchange of Industrial Resources		120		Galesburg		IL		140m		800-562-0955

		Yes		Project Hope		121		Millwood		VA		140m		800-544-4673

		Yes		CRISTA Ministries		127		Seattle		WA		127m		206-546-7200

		Yes		St. Mary's Food Bank Alliance		129		Phoenix		AZ		131m

		Yes		Philadelphia Museum of Art		134		Philadelphia		PA		134m		215-684-7860

		Yes		United Service Organization		135		Arlington		VA		117m		888-484-3876

		Yes		Disabled American Veterans		136		Cold Springs		KY		116m		202-554-3501

		Yes		Houston Food Bank		137		Houston		TX		116m		713-223-3700

		Yes		International Medical Corps		138		Santa Monica		CA		115m		310-826-7800

		Yes		Local Initiatives Support Corp		140		New York		NY		114m		212-455-9800

		Yes		Matthew 25: Ministries		144		Houston		TX		116m		513-793-6256

		Yes		Christian Foundation for Children and Aging		145		Kansas City		KS		107m		800-875-6564

		Yes		Paralyzed Veterans of America		149		Washington		DC		149m		800-424-8200

		Yes		The Navigators		151		Colorado Springs		CO		100m		719-598-1212

		Yes		Heart to Heart International		152		Olathe		KS		98m		913-764-5200

		Yes		Kids in Distressed Situations		156		New York		NY		91m		800-266-3314

		Yes		WETA		159		Arlington		VA		85m		703-998-2600

		Yes		InterVaristy Christian Fellowship		161		Madison		WI		84m		608-274-9001

		Yes		Project Orbis International		164		New York		NY		79m		646-674-5500

		Yes		Veterans of Foreign Wars of the US		165		Kansas City		MO		76m		816-756-3390

		Yes		Islamic Relief		167		Alexandria		VA		75m		888-479-4968

		Yes		National Audubon Society		171		New York		NY		74m		212-979-3000

		Yes		American Civil Liberties Union (ACLU)		172		New York		NY		73m

		Yes		Aeras Global TB Vaccine Foundation		173		Rockville		MD		71m		301-547-2900

		Yes		Community Food Bank of New Jersey		176		Hillside		NJ		70m		908-355-3663

		Yes		North Shore-Long Island Jewish Health System Foundation		179		Westbury		NY		68m		718-830-4000

		Yes		Harvesters-The Community Food Networks		182		Kansas City		MO		62m		816-929-3000

		Yes		International Aid		183		Spring Lake		MI		62m		800-968-7490

		Yes		Operation Smile		189		Norfolk		VA		55m		888-677-6453

		Yes		Combined Jewish Philanthrophies		194		Boston		MA		51m		617-457-8500

		Yes		Jewish National Fund		195		New York		NY		51m		888-563-0099

		Yes		Project CURE (Benevolent Healthcare Foundation)		196		Centennial		CO		50m		303-792-0729

		Yes		Jewish Community Federation of San Francisco		197		San Francisco		CA		47m		415-512-6429

		DO NOT WANT TO BE MENTIONED AS TAKING PART IN STUDY

		No		Memorial Sloan-Kettering Cancer Center		13		New York		NY		2.6bil		212-241-6500

		No		Academy for Educational Development		52		Washington		DC		414m

		No		Big Brothers Big Sisters		61		Philadelphia		PA		295m		215-567-7000

		No		National Academy of Sciences		66		Washington		DC		280m		202-334-2000

		No		Lincoln Center for the Performing Arts		73		New York		NY		246m		212-875-5456

		No		Cystic Fibrosis Foundation		81		Bethesda		MD		214m		800-344-4823

		No		ChildFund International		83		Richmond		VA		211m

		No		National Multiple Sclerosis Society		86		New York		NY		86m

		No		American Kidney Fund		103		Baltimore		MD		172m		800-638-8299

		No		Rotary Foundation of Rotary International		106		Evanston		IL		168m		847-866-3000

		No		Asia Foundation		118		San Francisco		CA		143m		415-982-4640

		No		Billy Graham Evangelistic Association		153		Charlotte		NC		96m		704-401-2432

		No		Smile Train		155		New York		NY		92m		212-689-9199

		No		Mission to the World (PCA)		188		Lawrenceville		GA		56m		678-823-0004

		No		Mercy Ships		191		Garden Valley		TX		53m

		No		Oxfam America		192		Boston		MA		53m		800-776-9326





copy of study

		mgannon@philamuseum.org

		jjbrown.fistfoodbank.org

		karen@m25m.org

		krisleith.hoermann@heart.org

		abevins@bgea.org

		gvanullen@smiletrain.org

		pparis@kidsdonations.com

		jsnyder@weta.org

		ggovier@intervarsity.org

		racmed@islamicrelief.org

		mweintraub@oxfamamerica.org

		mmullina@projecthope.org

		kpark@mdausa.org

		daniel.morris.alz.org

		aallen@cdfund.org

		kwinter@shrinenet.org

		mail@brothersbrother.org

		ntaggart@chfinternational.org

		sanfordb@cmalliance.org

		dmercado@crista.net

		megan.hawkes@cccl.org

		rhui@coh.org

		ecc@naeir.org

		afreeman@asiafoundation.org

		carlosc@cfcausa.org

		averillk@internationalaid.org

		dwillis@audubon.org

		smithm4@mskcc.org

		stait@cff.org

		tim@operationcompassion.org

		pcrump@americares.org

		aleadman@aeras.org

		potc.brumbaugh@hearttoheart.org

		aguido@njfoodbank.org

		trevor.mccury@mercyships.org

		catherinet@pva.org

		jpesh@childrensmemorial.org

		jchenelly@dav.org

		tburgin@uso.org

		adam.vageldin@orbis.org

		efedlhausen@harvesters.org

		echasser@jnf.org

		einlowhood@path.org

		nancy.neff@rotary.org

		heather.morgan@jjdc.org

		bridgetboyd@projectcure.org

		jharder@goodwill.org

		rcooners@catholiccharitiesusa.org

		webmanager@bbbs.org

		dmichel@feedingamerica.org

		ltroncoso@voa.org

		maura.dunn@nmss.org

		jvadlamudi@internationalmedicalcorps.org

		info@cmmb.org

		chrisglass@imaworldhealth.org

		hbaylock@samaritan.org

		sarahh@cjp.org

		larry.lincoln@navigators.org

		marty.davis@mtw.org

		meganw@foodforthepoor.org

		joyp@ssfjcf.org

		mcosta@lincolncenter.org

		ajordan@houstonfoodbank.org

		jaime_joswick@usn.salvationarmy.org

		cputthoss@vsu.org

		lhacker@habitat.org

		cspencer@children.org

		mtang@lisc.org

		sritchie@aclu.org

		crobbins@easterseal.org

		kkastrounis@operationsmile.org

		holugac@nshs.edu

		susan_halagon@nypl.org

		clewis@humanesociety.org





familiar

				2007		2008		2009		2010

		Blogging		62%		66%		72%		69%

		Message/ Bulletin Boards		49%		49%		41%		45%

		Video   Blogging		40%		65%		47%		49%

		Podcasting		54%		34%		42%		37%

		Social Networking		49%		70%		88%





familiar

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



familiar (2)

				2007		2008		2009		2010

		Facebook								97%

		YouTube								92%

		LinkedIn								65%

		Twitter						87%		91%

		MySpace								44%

		Foursquare								27%





familiar (2)

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



usage

				2007		2008		2009		2010

		Blogging		34%		57%		65%		64%

		Message/Bulletin Boards		26%		30%		40%		26%

		Video Blogging		41%		79%		51%		55%

		Podcasting		33%		36%		46%		30%

		Social Networking		32%		79%		96%





usage

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



usage (2)

				2007		2008		2009		2010

		Facebook						93%		97%

		YouTube								92%

		LinkedIn						36%		58%

		Twitter						90%		96%

		MySpace						30%		22%

		Foursquare								28%

		Texting								44%

		Do Not Use Any		25%		11%		3%		0%

		92%)   b





usage (2)

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



success

				2007		2008		2009		2010

		Blogging		71%		79%		84%		86%

		Message/Bulletin Boards		80%		74%		87%		90%

		Video Blogging		77%		88%		97%		95%

		Podcasting		76%		82%		80%		74%

		Social Networking		71%		92%		96%





success

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



success (2)

				2007		2008		2009		2010

		Facebook						86%		91%

		YouTube								93%

		LinkedIn						52%		73%

		Twitter						90%		95%

		MySpace						26%		82%

		Foursquare								59%

		Texting								68%





success (2)

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



plan to use

				2007		2008		2009		2010

		Blogging		54%		52%		56%		64%

		Message/Bulletin Boards		25%		34%		20%		21%

		Video Blogging		31%		38%		35%		52%

		Podcasting		33%		49%		39%		45%

		Social Networking		31%		40%		33%





plan to use

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



plan to use (2)

				2007		2008		2009		2010

		Facebook								100%

		YouTube								50%

		LinkedIn								13%

		Twitter						71%		33%

		MySpace								0%

		Foursquare								27%

		Texting								49%





plan to use (2)

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



use social media not listed

		2010

		Godtube.com

		Liftoneproject.org

		Vimeo





accept comm

				2007		2008		2009		2010

		Yes		85%		88%		90%		80%

		No		15%		12%		6%		20%

		No Response						4%





accept comm

		



2007

2008

2009

2010

Do you accept comments on your blog?



reply to comments

				2010

		Yes		95%

		No		5%





reply to comments

		



2010

If you accept comments on your blog, do you reply to them?



how often to comments

				2010						Other Responses:

		As They Come In		47%						Respond when they find an opportunity from the comment.

		Daily		11%						When they deem a comment needs a response

		Weekly		13%

		No Real Schedule		24%

		Other		3%

		Don't Know/No Response		3%





how often to comments

		



2010

If you reply to comments, how often do you reply?



subscribe

				2007		2008		2009		2010

		RSS		58%		67%		90%		86%

		Email		23%		56%		65%		50%





subscribe

		



2007

2008

2009

2010

Can people subscribe to your blog and get automatic updates via RSS and/or email?



written policy

				2007		2008		2009		2010

		Yes						51%		50%

		No						47%		48%

		No Response						2%		2%





written policy

		



2009

2010

Does your charity have a written policy governing blogging by your employees?



technologies importance

				2010

		Awareness of Your Mission		90%

		Soliciting Volunteers		50%

		Generating Donations		50%

		Hiring New Employees		18%





technologies importance

		



How important do you think social media technologies are for the following?
(% Very Important)



most effective platform

				2010

		Facebook		74%

		Twitter		9%

		Online Video		5%

		Blogging		4%

		YouTube		4%





most effective platform

		



Which do you feel is the single most effective social networking platform for your charity?



most effective platform (2)

				2010

		Podcasting		1%

		MySpace		1%

		Foursquare		0%

		LinkedIn		0%

		Message/Bulletin Boards		0%

		Don't Know/No Response		1%





most effective platform (2)

		



Which do you feel is the single most effective social netowrking platform for your charity?



who manages

				2010

		Internally		91%

		Externally		0%

		Both		9%





who manages

		



Are your social media efforts managed internally or externally?



measure effectiveness

		2010		How do you measure the effectiveness of your social media?

		Followers/Fans		27

		Engagement		8

		Google Analytics		7

		Likes		7

		Interactions		7

		Comments		7

		Hits		5

		Traffic		5

		Online Metrics		5

		Don't Measure		5

		Don't Know		5

		Donations		4

		Feedback		3

		Responses		3

		Page Views		3

		Facebook Insights		3

		Activity on Site		3

		Click Throughs		2

		Traffic to Website		2

		Re-Tweets		2

		ROI		2

		Non Profit Matrix		1

		New Subscribers		1

		Re-Posting		1

		Create Benchmarks		1

		Hits		1

		Number of Connections		1

		Posts		1

		Advocacy (Actions Taken		1

		Users		1

		Email Sign-ups		1

		Cusomer Service		1





monitor

				2007		2008		2009		2010

		Yes		66%		75%		93%		90%

		No		33%		25%		7%		10%

		No Response		1%		0%		0%		0%





monitor

		



2007

2008

2009

2010

Do you monitor social media for buzz, posts, conversations and news about your charity?



process

				2007		2008		2009		2010

		Manual		42%		36%		11%		33%

		Automated		34%		42%		17%		22%

		Both		24%		21%		70%		56%

		Don't Know		0%		0%		1%		0%





process

		



2007

2008

2009

2010

How do you monitor social media for buzz, posts, conversations and news about your charity?



what monitoring tools

				2009		2010

		Google Alert/Analytics		39		27

		Tweet Deck		5		7

		Vocus		3		1

		Google Reader		2		3

		Video Media Services		2

		Cision or Fission		2		2

		Outsource		2

		RSS		1

		SMX		1

		Social Lens		1

		Radian6		1		3

		Social Oomph		1		1

		Sactia		1

		Social Mention		1		4

		Universal		1

		Listen Logic				1

		Scout Land				1

		Who Tweet				1

		Hootsweet??? Hootsuite				7

		Topsy on Tweeter				1

		Feed Demon				1

		News Feeds				1

				63		61





process (2)

				2009		2010

		Search Engines		21%		22%

		Social Networking Sites		25%		26%





process (2)

		



2009

2010

Does your charity use the following tools to recruit and evaluate potential employees/volunteers?



which ones

				2010

		Search Engine Tools

		Google		9

		LinkedIn		2

		Career Builder		1

		Monster		1

		Social Networking Sites

		Facebook		9

		Twitter		6

		LinkedIn		5

		Volunteer Groups		2

		Email Blasts		1

		YouTube		1





process (3)

				2009		2010

		Search Engines		56%		76%

		Social Networking Sites		58%		75%





process (3)

		



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?



Sheet1
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Chart11

		Search Engines		Search Engines

		Social Networking Sites		Social Networking Sites



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?

0.56

0.76

0.58

0.75



Methodology

		Sample Size		78

		Error		8.5%

		Confidence Interval		95%

		Data Collected		December 2010-February 2011





Charity

		Quote School		Nonprofit/Charity		RANK		CITY/TOWN		STATE		REVENUE		PHONE NUMBER

		Yes		Catholic Charities USA		5		Alexandria		VA		4.27b		703-549-1390

		Yes		Goodwill Industries International		7		Rockville		MD		3.68b		800-741-0186

		Yes		Salvation Army		12		Alexandria		VA		2.87b		703-519-5890

		Yes		Habitat for Humanity International		18		Americus		GA		1.35b		800-422-4828

		Yes		Easter Seals		20		Chicago		IL		1.23b		800-221-6827

		Yes		AmeriCares Foundation		22		Stamford		CT		1.19nil		800-468-4357

		Yes		Food for the Poor		26		Deerfield Beach		FL		1.09b

		Yes		City of Hope		28		Duarte		CA		945m		626-256-4673

		Yes		Volunteers of America		29		Alexandria		VA		917m		800-899-0089

		Yes		Feeding America		34		Chicago		IL		722m		800-771-2303

		Yes		Children's Memorial Hospital		37		Chicago		IL		624m		773-880-3055

		Yes		Campus Crusade for Christ		41		Orlando		FL		509m		888-278-7233

		Yes		American Heart Association		49		Dallas		TX		464m		800-242-8721

		Yes		Samaritan's Purse		60		Boone		NC		311m		800-528-1980 x.1487

		Yes		Shriners Hospitals for Children		64		Tampa		FL		285m		813-281-8162

		Yes		Catholic Medical Missions Board		65		New York		NY		280m		800-678-5659

		Yes		Brother's Brother Foundation		68		Pittsburgh		PA		269m		412-321-3160

		Yes		The New York Pubic Library		71		New York		NY		257m		212-592-7727

		Yes		PATH		72		Seattle		WA		257m		206-285-3500

		Yes		American Jewish Joint Distribution Committee		75		New York		NY		244m		212-687-6200

		Yes		Operation Compassion		76		Cleveland		TN		242m		423-728-3932

		Yes		Cooperative Housing Foundation International		79		Silver Springs		MD		225m		301-587-4700

		Yes		Christian and Missionary Alliance		82		Colorado Springs		CO		213m		719-599-5999

		Yes		Alzheimer's Association		89		Chicago		IL		206m		312-335-8700

		Yes		Muscular Dystrophy Association		96		Houston		TX		1.28b		800-572-1717

		Yes		The Humane Society of the United States		107		Washington		DC		159m

		Yes		Chronic Disease Fund		109		Dallas		TX		152m		972-608-7141

		Yes		Children International		115		Kansas City		MO		146m		800-888-3089

		Yes		IMA Health World		119		New Windsor		MD		143m		877-241-7952

		Yes		Nat'l Assn for the Exchange of Industrial Resources		120		Galesburg		IL		140m		800-562-0955

		Yes		Project Hope		121		Millwood		VA		140m		800-544-4673

		Yes		CRISTA Ministries		127		Seattle		WA		127m		206-546-7200

		Yes		St. Mary's Food Bank Alliance		129		Phoenix		AZ		131m

		Yes		Philadelphia Museum of Art		134		Philadelphia		PA		134m		215-684-7860

		Yes		United Service Organization		135		Arlington		VA		117m		888-484-3876

		Yes		Disabled American Veterans		136		Cold Springs		KY		116m		202-554-3501

		Yes		Houston Food Bank		137		Houston		TX		116m		713-223-3700

		Yes		International Medical Corps		138		Santa Monica		CA		115m		310-826-7800

		Yes		Local Initiatives Support Corp		140		New York		NY		114m		212-455-9800

		Yes		Matthew 25: Ministries		144		Houston		TX		116m		513-793-6256

		Yes		Christian Foundation for Children and Aging		145		Kansas City		KS		107m		800-875-6564

		Yes		Paralyzed Veterans of America		149		Washington		DC		149m		800-424-8200

		Yes		The Navigators		151		Colorado Springs		CO		100m		719-598-1212

		Yes		Heart to Heart International		152		Olathe		KS		98m		913-764-5200

		Yes		Kids in Distressed Situations		156		New York		NY		91m		800-266-3314

		Yes		WETA		159		Arlington		VA		85m		703-998-2600

		Yes		InterVaristy Christian Fellowship		161		Madison		WI		84m		608-274-9001

		Yes		Project Orbis International		164		New York		NY		79m		646-674-5500

		Yes		Veterans of Foreign Wars of the US		165		Kansas City		MO		76m		816-756-3390

		Yes		Islamic Relief		167		Alexandria		VA		75m		888-479-4968

		Yes		National Audubon Society		171		New York		NY		74m		212-979-3000

		Yes		American Civil Liberties Union (ACLU)		172		New York		NY		73m

		Yes		Aeras Global TB Vaccine Foundation		173		Rockville		MD		71m		301-547-2900

		Yes		Community Food Bank of New Jersey		176		Hillside		NJ		70m		908-355-3663

		Yes		North Shore-Long Island Jewish Health System Foundation		179		Westbury		NY		68m		718-830-4000

		Yes		Harvesters-The Community Food Networks		182		Kansas City		MO		62m		816-929-3000

		Yes		International Aid		183		Spring Lake		MI		62m		800-968-7490

		Yes		Operation Smile		189		Norfolk		VA		55m		888-677-6453

		Yes		Combined Jewish Philanthrophies		194		Boston		MA		51m		617-457-8500

		Yes		Jewish National Fund		195		New York		NY		51m		888-563-0099

		Yes		Project CURE (Benevolent Healthcare Foundation)		196		Centennial		CO		50m		303-792-0729

		Yes		Jewish Community Federation of San Francisco		197		San Francisco		CA		47m		415-512-6429

		DO NOT WANT TO BE MENTIONED AS TAKING PART IN STUDY

		No		Memorial Sloan-Kettering Cancer Center		13		New York		NY		2.6bil		212-241-6500

		No		Academy for Educational Development		52		Washington		DC		414m

		No		Big Brothers Big Sisters		61		Philadelphia		PA		295m		215-567-7000

		No		National Academy of Sciences		66		Washington		DC		280m		202-334-2000

		No		Lincoln Center for the Performing Arts		73		New York		NY		246m		212-875-5456

		No		Cystic Fibrosis Foundation		81		Bethesda		MD		214m		800-344-4823

		No		ChildFund International		83		Richmond		VA		211m

		No		National Multiple Sclerosis Society		86		New York		NY		86m

		No		American Kidney Fund		103		Baltimore		MD		172m		800-638-8299

		No		Rotary Foundation of Rotary International		106		Evanston		IL		168m		847-866-3000

		No		Asia Foundation		118		San Francisco		CA		143m		415-982-4640

		No		Billy Graham Evangelistic Association		153		Charlotte		NC		96m		704-401-2432

		No		Smile Train		155		New York		NY		92m		212-689-9199

		No		Mission to the World (PCA)		188		Lawrenceville		GA		56m		678-823-0004

		No		Mercy Ships		191		Garden Valley		TX		53m

		No		Oxfam America		192		Boston		MA		53m		800-776-9326





copy of study

		mgannon@philamuseum.org

		jjbrown.fistfoodbank.org

		karen@m25m.org

		krisleith.hoermann@heart.org

		abevins@bgea.org

		gvanullen@smiletrain.org

		pparis@kidsdonations.com

		jsnyder@weta.org

		ggovier@intervarsity.org

		racmed@islamicrelief.org

		mweintraub@oxfamamerica.org

		mmullina@projecthope.org

		kpark@mdausa.org

		daniel.morris.alz.org

		aallen@cdfund.org

		kwinter@shrinenet.org

		mail@brothersbrother.org

		ntaggart@chfinternational.org

		sanfordb@cmalliance.org

		dmercado@crista.net

		megan.hawkes@cccl.org

		rhui@coh.org

		ecc@naeir.org

		afreeman@asiafoundation.org

		carlosc@cfcausa.org

		averillk@internationalaid.org

		dwillis@audubon.org

		smithm4@mskcc.org

		stait@cff.org

		tim@operationcompassion.org

		pcrump@americares.org

		aleadman@aeras.org

		potc.brumbaugh@hearttoheart.org

		aguido@njfoodbank.org

		trevor.mccury@mercyships.org

		catherinet@pva.org

		jpesh@childrensmemorial.org

		jchenelly@dav.org

		tburgin@uso.org

		adam.vageldin@orbis.org

		efedlhausen@harvesters.org

		echasser@jnf.org

		einlowhood@path.org

		nancy.neff@rotary.org

		heather.morgan@jjdc.org

		bridgetboyd@projectcure.org

		jharder@goodwill.org

		rcooners@catholiccharitiesusa.org

		webmanager@bbbs.org

		dmichel@feedingamerica.org

		ltroncoso@voa.org

		maura.dunn@nmss.org

		jvadlamudi@internationalmedicalcorps.org

		info@cmmb.org

		chrisglass@imaworldhealth.org

		hbaylock@samaritan.org

		sarahh@cjp.org

		larry.lincoln@navigators.org

		marty.davis@mtw.org

		meganw@foodforthepoor.org

		joyp@ssfjcf.org

		mcosta@lincolncenter.org

		ajordan@houstonfoodbank.org

		jaime_joswick@usn.salvationarmy.org

		cputthoss@vsu.org

		lhacker@habitat.org

		cspencer@children.org

		mtang@lisc.org

		sritchie@aclu.org

		crobbins@easterseal.org

		kkastrounis@operationsmile.org

		holugac@nshs.edu

		susan_halagon@nypl.org

		clewis@humanesociety.org





familiar

				2007		2008		2009		2010

		Blogging		62%		66%		72%		69%

		Message/ Bulletin Boards		49%		49%		41%		45%

		Video   Blogging		40%		65%		47%		49%

		Podcasting		54%		34%		42%		37%

		Social Networking		49%		70%		88%





familiar

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



familiar (2)

				2007		2008		2009		2010

		Facebook								97%

		YouTube								92%

		LinkedIn								65%

		Twitter						87%		91%

		MySpace								44%

		Foursquare								27%





familiar (2)

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



usage

				2007		2008		2009		2010

		Blogging		34%		57%		65%		64%

		Message/Bulletin Boards		26%		30%		40%		26%

		Video Blogging		41%		79%		51%		55%

		Podcasting		33%		36%		46%		30%

		Social Networking		32%		79%		96%





usage

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



usage (2)

				2007		2008		2009		2010

		Facebook						93%		97%

		YouTube								92%

		LinkedIn						36%		58%

		Twitter						90%		96%

		MySpace						30%		22%

		Foursquare								28%

		Texting								44%

		Do Not Use Any		25%		11%		3%		0%

		92%)   b





usage (2)

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



success

				2007		2008		2009		2010

		Blogging		71%		79%		84%		86%

		Message/Bulletin Boards		80%		74%		87%		90%

		Video Blogging		77%		88%		97%		95%

		Podcasting		76%		82%		80%		74%

		Social Networking		71%		92%		96%





success

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



success (2)

				2007		2008		2009		2010

		Facebook						86%		91%

		YouTube								93%

		LinkedIn						52%		73%

		Twitter						90%		95%

		MySpace						26%		82%

		Foursquare								59%

		Texting								68%





success (2)

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



plan to use

				2007		2008		2009		2010

		Blogging		54%		52%		56%		64%

		Message/Bulletin Boards		25%		34%		20%		21%

		Video Blogging		31%		38%		35%		52%

		Podcasting		33%		49%		39%		45%

		Social Networking		31%		40%		33%





plan to use

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



plan to use (2)

				2007		2008		2009		2010

		Facebook								100%

		YouTube								50%

		LinkedIn								13%

		Twitter						71%		33%

		MySpace								0%

		Foursquare								27%

		Texting								49%





plan to use (2)

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



use social media not listed

		2010

		Godtube.com

		Liftoneproject.org

		Vimeo





accept comm

				2007		2008		2009		2010

		Yes		85%		88%		90%		80%

		No		15%		12%		6%		20%

		No Response						4%





accept comm

		



2007

2008

2009

2010

Do you accept comments on your blog?



reply to comments

				2010

		Yes		95%

		No		5%





reply to comments

		



2010

If you accept comments on your blog, do you reply to them?



how often to comments

				2010						Other Responses:

		As They Come In		47%						Respond when they find an opportunity from the comment.

		Daily		11%						When they deem a comment needs a response

		Weekly		13%

		No Real Schedule		24%

		Other		3%

		Don't Know/No Response		3%





how often to comments

		



2010

If you reply to comments, how often do you reply?



subscribe

				2007		2008		2009		2010

		RSS		58%		67%		90%		86%

		Email		23%		56%		65%		50%





subscribe

		



2007

2008

2009

2010

Can people subscribe to your blog and get automatic updates via RSS and/or email?



written policy

				2007		2008		2009		2010

		Yes						51%		50%

		No						47%		48%

		No Response						2%		2%





written policy

		



2009

2010

Does your charity have a written policy governing blogging by your employees?



technologies importance

				2010

		Awareness of Your Mission		90%

		Soliciting Volunteers		50%

		Generating Donations		50%

		Hiring New Employees		18%





technologies importance

		



How important do you think social media technologies are for the following?
(% Very Important)



most effective platform

				2010

		Facebook		74%

		Twitter		9%

		Online Video		5%

		Blogging		4%

		YouTube		4%





most effective platform

		



Which do you feel is the single most effective social networking platform for your charity?



most effective platform (2)

				2010

		Podcasting		1%

		MySpace		1%

		Foursquare		0%

		LinkedIn		0%

		Message/Bulletin Boards		0%

		Don't Know/No Response		1%





most effective platform (2)

		



Which do you feel is the single most effective social netowrking platform for your charity?



who manages

				2010

		Internally		91%

		Externally		0%

		Both		9%





who manages

		



Are your social media efforts managed internally or externally?



measure effectiveness

		2010		How do you measure the effectiveness of your social media?

		Followers/Fans		27

		Engagement		8

		Google Analytics		7

		Likes		7

		Interactions		7

		Comments		7

		Hits		5

		Traffic		5

		Online Metrics		5

		Don't Measure		5

		Don't Know		5

		Donations		4

		Feedback		3

		Responses		3

		Page Views		3

		Facebook Insights		3

		Activity on Site		3

		Click Throughs		2

		Traffic to Website		2

		Re-Tweets		2

		ROI		2

		Non Profit Matrix		1

		New Subscribers		1

		Re-Posting		1

		Create Benchmarks		1

		Hits		1

		Number of Connections		1

		Posts		1

		Advocacy (Actions Taken		1

		Users		1

		Email Sign-ups		1

		Cusomer Service		1





monitor

				2007		2008		2009		2010

		Yes		66%		75%		93%		90%

		No		33%		25%		7%		10%

		No Response		1%		0%		0%		0%





monitor

		



2007

2008

2009

2010

Do you monitor social media for buzz, posts, conversations and news about your charity?



process

				2007		2008		2009		2010

		Manual		42%		36%		11%		33%

		Automated		34%		42%		17%		22%

		Both		24%		21%		70%		56%

		Don't Know		0%		0%		1%		0%





process

		



2007

2008

2009

2010

How do you monitor social media for buzz, posts, conversations and news about your charity?



what monitoring tools

				2009		2010

		Google Alert/Analytics		39		27

		Tweet Deck		5		7

		Vocus		3		1

		Google Reader		2		3

		Video Media Services		2

		Cision or Fission		2		2

		Outsource		2

		RSS		1

		SMX		1

		Social Lens		1

		Radian6		1		3

		Social Oomph		1		1

		Sactia		1

		Social Mention		1		4

		Universal		1

		Listen Logic				1

		Scout Land				1

		Who Tweet				1

		Hootsweet??? Hootsuite				7

		Topsy on Tweeter				1

		Feed Demon				1

		News Feeds				1

				63		61





process (2)

				2009		2010

		Search Engines		21%		22%

		Social Networking Sites		25%		26%





process (2)

		



2009

2010

Does your charity use the following tools to recruit and evaluate potential employees/volunteers?



which ones

				2010

		Search Engine Tools

		Google		9

		LinkedIn		2

		Career Builder		1

		Monster		1

		Social Networking Sites

		Facebook		9

		Twitter		6

		LinkedIn		5

		Volunteer Groups		2

		Email Blasts		1

		YouTube		1





process (3)

				2009		2010

		Search Engines		56%		76%

		Social Networking Sites		58%		75%





process (3)

		



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?
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Methodology

		Sample Size		78

		Error		8.5%

		Confidence Interval		95%

		Data Collected		December 2010-February 2011





Charity

		Quote School		Nonprofit/Charity		RANK		CITY/TOWN		STATE		REVENUE		PHONE NUMBER

		Yes		Catholic Charities USA		5		Alexandria		VA		4.27b		703-549-1390

		Yes		Goodwill Industries International		7		Rockville		MD		3.68b		800-741-0186

		Yes		Salvation Army		12		Alexandria		VA		2.87b		703-519-5890

		Yes		Habitat for Humanity International		18		Americus		GA		1.35b		800-422-4828

		Yes		Easter Seals		20		Chicago		IL		1.23b		800-221-6827

		Yes		AmeriCares Foundation		22		Stamford		CT		1.19nil		800-468-4357

		Yes		Food for the Poor		26		Deerfield Beach		FL		1.09b

		Yes		City of Hope		28		Duarte		CA		945m		626-256-4673

		Yes		Volunteers of America		29		Alexandria		VA		917m		800-899-0089

		Yes		Feeding America		34		Chicago		IL		722m		800-771-2303

		Yes		Children's Memorial Hospital		37		Chicago		IL		624m		773-880-3055

		Yes		Campus Crusade for Christ		41		Orlando		FL		509m		888-278-7233

		Yes		American Heart Association		49		Dallas		TX		464m		800-242-8721

		Yes		Samaritan's Purse		60		Boone		NC		311m		800-528-1980 x.1487

		Yes		Shriners Hospitals for Children		64		Tampa		FL		285m		813-281-8162

		Yes		Catholic Medical Missions Board		65		New York		NY		280m		800-678-5659

		Yes		Brother's Brother Foundation		68		Pittsburgh		PA		269m		412-321-3160

		Yes		The New York Pubic Library		71		New York		NY		257m		212-592-7727

		Yes		PATH		72		Seattle		WA		257m		206-285-3500

		Yes		American Jewish Joint Distribution Committee		75		New York		NY		244m		212-687-6200

		Yes		Operation Compassion		76		Cleveland		TN		242m		423-728-3932

		Yes		Cooperative Housing Foundation International		79		Silver Springs		MD		225m		301-587-4700

		Yes		Christian and Missionary Alliance		82		Colorado Springs		CO		213m		719-599-5999

		Yes		Alzheimer's Association		89		Chicago		IL		206m		312-335-8700

		Yes		Muscular Dystrophy Association		96		Houston		TX		1.28b		800-572-1717

		Yes		The Humane Society of the United States		107		Washington		DC		159m

		Yes		Chronic Disease Fund		109		Dallas		TX		152m		972-608-7141

		Yes		Children International		115		Kansas City		MO		146m		800-888-3089

		Yes		IMA Health World		119		New Windsor		MD		143m		877-241-7952

		Yes		Nat'l Assn for the Exchange of Industrial Resources		120		Galesburg		IL		140m		800-562-0955

		Yes		Project Hope		121		Millwood		VA		140m		800-544-4673

		Yes		CRISTA Ministries		127		Seattle		WA		127m		206-546-7200

		Yes		St. Mary's Food Bank Alliance		129		Phoenix		AZ		131m

		Yes		Philadelphia Museum of Art		134		Philadelphia		PA		134m		215-684-7860

		Yes		United Service Organization		135		Arlington		VA		117m		888-484-3876

		Yes		Disabled American Veterans		136		Cold Springs		KY		116m		202-554-3501

		Yes		Houston Food Bank		137		Houston		TX		116m		713-223-3700

		Yes		International Medical Corps		138		Santa Monica		CA		115m		310-826-7800

		Yes		Local Initiatives Support Corp		140		New York		NY		114m		212-455-9800

		Yes		Matthew 25: Ministries		144		Houston		TX		116m		513-793-6256

		Yes		Christian Foundation for Children and Aging		145		Kansas City		KS		107m		800-875-6564

		Yes		Paralyzed Veterans of America		149		Washington		DC		149m		800-424-8200

		Yes		The Navigators		151		Colorado Springs		CO		100m		719-598-1212

		Yes		Heart to Heart International		152		Olathe		KS		98m		913-764-5200

		Yes		Kids in Distressed Situations		156		New York		NY		91m		800-266-3314

		Yes		WETA		159		Arlington		VA		85m		703-998-2600

		Yes		InterVaristy Christian Fellowship		161		Madison		WI		84m		608-274-9001

		Yes		Project Orbis International		164		New York		NY		79m		646-674-5500

		Yes		Veterans of Foreign Wars of the US		165		Kansas City		MO		76m		816-756-3390

		Yes		Islamic Relief		167		Alexandria		VA		75m		888-479-4968

		Yes		National Audubon Society		171		New York		NY		74m		212-979-3000

		Yes		American Civil Liberties Union (ACLU)		172		New York		NY		73m

		Yes		Aeras Global TB Vaccine Foundation		173		Rockville		MD		71m		301-547-2900

		Yes		Community Food Bank of New Jersey		176		Hillside		NJ		70m		908-355-3663

		Yes		North Shore-Long Island Jewish Health System Foundation		179		Westbury		NY		68m		718-830-4000

		Yes		Harvesters-The Community Food Networks		182		Kansas City		MO		62m		816-929-3000

		Yes		International Aid		183		Spring Lake		MI		62m		800-968-7490

		Yes		Operation Smile		189		Norfolk		VA		55m		888-677-6453

		Yes		Combined Jewish Philanthrophies		194		Boston		MA		51m		617-457-8500

		Yes		Jewish National Fund		195		New York		NY		51m		888-563-0099

		Yes		Project CURE (Benevolent Healthcare Foundation)		196		Centennial		CO		50m		303-792-0729

		Yes		Jewish Community Federation of San Francisco		197		San Francisco		CA		47m		415-512-6429

		DO NOT WANT TO BE MENTIONED AS TAKING PART IN STUDY

		No		Memorial Sloan-Kettering Cancer Center		13		New York		NY		2.6bil		212-241-6500

		No		Academy for Educational Development		52		Washington		DC		414m

		No		Big Brothers Big Sisters		61		Philadelphia		PA		295m		215-567-7000

		No		National Academy of Sciences		66		Washington		DC		280m		202-334-2000

		No		Lincoln Center for the Performing Arts		73		New York		NY		246m		212-875-5456

		No		Cystic Fibrosis Foundation		81		Bethesda		MD		214m		800-344-4823

		No		ChildFund International		83		Richmond		VA		211m

		No		National Multiple Sclerosis Society		86		New York		NY		86m

		No		American Kidney Fund		103		Baltimore		MD		172m		800-638-8299

		No		Rotary Foundation of Rotary International		106		Evanston		IL		168m		847-866-3000

		No		Asia Foundation		118		San Francisco		CA		143m		415-982-4640

		No		Billy Graham Evangelistic Association		153		Charlotte		NC		96m		704-401-2432

		No		Smile Train		155		New York		NY		92m		212-689-9199

		No		Mission to the World (PCA)		188		Lawrenceville		GA		56m		678-823-0004

		No		Mercy Ships		191		Garden Valley		TX		53m

		No		Oxfam America		192		Boston		MA		53m		800-776-9326





copy of study

		mgannon@philamuseum.org

		jjbrown.fistfoodbank.org

		karen@m25m.org

		krisleith.hoermann@heart.org

		abevins@bgea.org

		gvanullen@smiletrain.org

		pparis@kidsdonations.com

		jsnyder@weta.org

		ggovier@intervarsity.org

		racmed@islamicrelief.org

		mweintraub@oxfamamerica.org

		mmullina@projecthope.org

		kpark@mdausa.org

		daniel.morris.alz.org

		aallen@cdfund.org

		kwinter@shrinenet.org

		mail@brothersbrother.org

		ntaggart@chfinternational.org

		sanfordb@cmalliance.org

		dmercado@crista.net

		megan.hawkes@cccl.org

		rhui@coh.org

		ecc@naeir.org

		afreeman@asiafoundation.org

		carlosc@cfcausa.org

		averillk@internationalaid.org

		dwillis@audubon.org

		smithm4@mskcc.org

		stait@cff.org

		tim@operationcompassion.org

		pcrump@americares.org

		aleadman@aeras.org

		potc.brumbaugh@hearttoheart.org

		aguido@njfoodbank.org

		trevor.mccury@mercyships.org

		catherinet@pva.org

		jpesh@childrensmemorial.org

		jchenelly@dav.org

		tburgin@uso.org

		adam.vageldin@orbis.org

		efedlhausen@harvesters.org

		echasser@jnf.org

		einlowhood@path.org

		nancy.neff@rotary.org

		heather.morgan@jjdc.org

		bridgetboyd@projectcure.org

		jharder@goodwill.org

		rcooners@catholiccharitiesusa.org

		webmanager@bbbs.org

		dmichel@feedingamerica.org

		ltroncoso@voa.org

		maura.dunn@nmss.org

		jvadlamudi@internationalmedicalcorps.org

		info@cmmb.org

		chrisglass@imaworldhealth.org

		hbaylock@samaritan.org

		sarahh@cjp.org

		larry.lincoln@navigators.org

		marty.davis@mtw.org

		meganw@foodforthepoor.org

		joyp@ssfjcf.org

		mcosta@lincolncenter.org

		ajordan@houstonfoodbank.org

		jaime_joswick@usn.salvationarmy.org

		cputthoss@vsu.org

		lhacker@habitat.org

		cspencer@children.org

		mtang@lisc.org

		sritchie@aclu.org

		crobbins@easterseal.org

		kkastrounis@operationsmile.org

		holugac@nshs.edu

		susan_halagon@nypl.org

		clewis@humanesociety.org





familiar

				2007		2008		2009		2010

		Blogging		62%		66%		72%		69%

		Message/ Bulletin Boards		49%		49%		41%		45%

		Video   Blogging		40%		65%		47%		49%

		Podcasting		54%		34%		42%		37%

		Social Networking		49%		70%		88%





familiar

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



familiar (2)

				2007		2008		2009		2010

		Facebook								97%

		YouTube								92%

		LinkedIn								65%

		Twitter						87%		91%

		MySpace								44%

		Foursquare								27%





familiar (2)

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



usage

				2007		2008		2009		2010

		Blogging		34%		57%		65%		64%

		Message/Bulletin Boards		26%		30%		40%		26%

		Video Blogging		41%		79%		51%		55%

		Podcasting		33%		36%		46%		30%

		Social Networking		32%		79%		96%





usage

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



usage (2)

				2007		2008		2009		2010

		Facebook						93%		97%

		YouTube								92%

		LinkedIn						36%		58%

		Twitter						90%		96%

		MySpace						30%		22%

		Foursquare								28%

		Texting								44%

		Do Not Use Any		25%		11%		3%		0%





usage (2)

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



success

				2007		2008		2009		2010

		Blogging		71%		79%		84%		86%

		Message/Bulletin Boards		80%		74%		87%		90%

		Video Blogging		77%		88%		97%		95%

		Podcasting		76%		82%		80%		74%

		Social Networking		71%		92%		96%





success

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



success (2)

				2007		2008		2009		2010

		Facebook						86%		91%

		YouTube								93%

		LinkedIn						52%		73%

		Twitter						90%		95%

		MySpace						26%		82%

		Foursquare								59%

		Texting								68%





success (2)

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



plan to use

				2007		2008		2009		2010

		Blogging		54%		52%		56%		64%

		Message/Bulletin Boards		25%		34%		20%		21%

		Video Blogging		31%		38%		35%		52%

		Podcasting		33%		49%		39%		45%

		Social Networking		31%		40%		33%





plan to use

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



plan to use (2)

				2007		2008		2009		2010

		Facebook								100%

		YouTube								50%

		LinkedIn								13%

		Twitter						71%		33%

		MySpace								0%

		Foursquare								27%

		Texting								49%





plan to use (2)

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



use social media not listed

		2010

		Godtube.com

		Liftoneproject.org

		Vimeo





accept comm

				2007		2008		2009		2010

		Yes		85%		88%		90%		80%

		No		15%		12%		6%		20%

		No Response						4%





accept comm

		



2007

2008

2009

2010

Do you accept comments on your blog?



reply to comments

				2010

		Yes		95%

		No		5%





reply to comments

		



2010

If you accept comments on your blog, do you reply to them?



how often to comments

				2010						Other Responses:

		As They Come In		47%						Respond when they find an opportunity from the comment.

		Daily		11%						When they deem a comment needs a response

		Weekly		13%

		No Real Schedule		24%

		Other		3%

		Don't Know/No Response		3%





how often to comments

		



2010

If you reply to comments, how often do you reply?



subscribe

				2007		2008		2009		2010

		RSS		58%		67%		90%		86%

		Email		23%		56%		65%		50%





subscribe

		



2007

2008

2009

2010

Can people subscribe to your blog and get automatic updates via RSS and/or email?



written policy

				2007		2008		2009		2010

		Yes						51%		50%

		No						47%		48%

		No Response						2%		2%





written policy

		



2009

2010

Does your charity have a written policy governing blogging by your employees?



technologies importance

				2010

		Awareness of Your Mission		90%

		Soliciting Volunteers		50%

		Generating Donations		50%

		Hiring New Employees		18%





technologies importance

		



How important do you think social media technologies are for the following?
(% Very Important)



most effective platform

				2010

		Facebook		74%

		Twitter		9%

		Online Video		5%

		Blogging		4%

		YouTube		4%





most effective platform

		



Which do you feel is the single most effective social networking platform for your charity?



most effective platform (2)

				2010

		Podcasting		1%

		MySpace		1%

		Foursquare		0%

		LinkedIn		0%

		Message/Bulletin Boards		0%

		Don't Know/No Response		1%





most effective platform (2)

		



Which do you feel is the single most effective social netowrking platform for your charity?



who manages

				2010

		Internally		91%

		Externally		0%

		Both		9%





who manages

		



Are your social media efforts managed internally or externally?



measure effectiveness

		2010		How do you measure the effectiveness of your social media?

		Followers/Fans		27

		Engagement		8

		Google Analytics		7

		Likes		7

		Interactions		7

		Comments		7

		Hits		5

		Traffic		5

		Online Metrics		5

		Don't Measure		5

		Don't Know		5

		Donations		4

		Feedback		3

		Responses		3

		Page Views		3

		Facebook Insights		3

		Activity on Site		3

		Click Throughs		2

		Traffic to Website		2

		Re-Tweets		2

		ROI		2

		Non Profit Matrix		1

		New Subscribers		1

		Re-Posting		1

		Create Benchmarks		1

		Hits		1

		Number of Connections		1

		Posts		1

		Advocacy (Actions Taken		1

		Users		1

		Email Sign-ups		1

		Cusomer Service		1





monitor

				2007		2008		2009		2010

		Yes		66%		75%		93%		90%

		No		33%		25%		7%		10%

		No Response		1%		0%		0%		0%





monitor

		



2007

2008

2009

2010

Do you monitor social media for buzz, posts, conversations and news about your charity?



process

				2007		2008		2009		2010

		Manual		42%		36%		11%		33%

		Automated		34%		42%		17%		22%

		Both		24%		21%		70%		56%

		Don't Know		0%		0%		1%		0%





process

		



2007

2008

2009

2010

How do you monitor social media for buzz, posts, conversations and news about your charity?



what monitoring tools

				2009		2010

		Google Alert/Analytics		39		27

		Tweet Deck		5		7

		Vocus		3		1

		Google Reader		2		3

		Video Media Services		2

		Cision or Fission		2		2

		Outsource		2

		RSS		1

		SMX		1

		Social Lens		1

		Radian6		1		3

		Social Oomph		1		1

		Sactia		1

		Social Mention		1		4

		Universal		1

		Listen Logic				1

		Scout Land				1

		Who Tweet				1

		Hootsweet??? Hootsuite				7

		Topsy on Tweeter				1

		Feed Demon				1

		News Feeds				1

				63		61





process (2)

				2009		2010

		Search Engines		21%		22%

		Social Networking Sites		25%		26%





process (2)

		



2009

2010

Does your charity use the following tools to recruit and evaluate potential employees/volunteers?



which ones

				2010

		Search Engine Tools

		Google		9

		LinkedIn		2

		Career Builder		1

		Monster		1

		Social Networking Sites

		Facebook		9

		Twitter		6

		LinkedIn		5

		Volunteer Groups		2

		Email Blasts		1

		YouTube		1





process (3)

				2009		2010

		Search Engines		56%		76%

		Social Networking Sites		58%		75%





process (3)

		



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?
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		No Response		No Response		No Response		No Response
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Do you monitor social media for buzz, posts, conversations and news about your charity?
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Methodology

		Sample Size		78

		Error		8.5%

		Confidence Interval		95%

		Data Collected		December 2010-February 2011





Charity

		Quote School		Nonprofit/Charity		RANK		CITY/TOWN		STATE		REVENUE		PHONE NUMBER

		Yes		Catholic Charities USA		5		Alexandria		VA		4.27b		703-549-1390

		Yes		Goodwill Industries International		7		Rockville		MD		3.68b		800-741-0186

		Yes		Salvation Army		12		Alexandria		VA		2.87b		703-519-5890

		Yes		Habitat for Humanity International		18		Americus		GA		1.35b		800-422-4828

		Yes		Easter Seals		20		Chicago		IL		1.23b		800-221-6827

		Yes		AmeriCares Foundation		22		Stamford		CT		1.19nil		800-468-4357

		Yes		Food for the Poor		26		Deerfield Beach		FL		1.09b

		Yes		City of Hope		28		Duarte		CA		945m		626-256-4673

		Yes		Volunteers of America		29		Alexandria		VA		917m		800-899-0089

		Yes		Feeding America		34		Chicago		IL		722m		800-771-2303

		Yes		Children's Memorial Hospital		37		Chicago		IL		624m		773-880-3055

		Yes		Campus Crusade for Christ		41		Orlando		FL		509m		888-278-7233

		Yes		American Heart Association		49		Dallas		TX		464m		800-242-8721

		Yes		Samaritan's Purse		60		Boone		NC		311m		800-528-1980 x.1487

		Yes		Shriners Hospitals for Children		64		Tampa		FL		285m		813-281-8162

		Yes		Catholic Medical Missions Board		65		New York		NY		280m		800-678-5659

		Yes		Brother's Brother Foundation		68		Pittsburgh		PA		269m		412-321-3160

		Yes		The New York Pubic Library		71		New York		NY		257m		212-592-7727

		Yes		PATH		72		Seattle		WA		257m		206-285-3500

		Yes		American Jewish Joint Distribution Committee		75		New York		NY		244m		212-687-6200

		Yes		Operation Compassion		76		Cleveland		TN		242m		423-728-3932

		Yes		Cooperative Housing Foundation International		79		Silver Springs		MD		225m		301-587-4700

		Yes		Christian and Missionary Alliance		82		Colorado Springs		CO		213m		719-599-5999

		Yes		Alzheimer's Association		89		Chicago		IL		206m		312-335-8700

		Yes		Muscular Dystrophy Association		96		Houston		TX		1.28b		800-572-1717

		Yes		The Humane Society of the United States		107		Washington		DC		159m

		Yes		Chronic Disease Fund		109		Dallas		TX		152m		972-608-7141

		Yes		Children International		115		Kansas City		MO		146m		800-888-3089

		Yes		IMA Health World		119		New Windsor		MD		143m		877-241-7952

		Yes		Nat'l Assn for the Exchange of Industrial Resources		120		Galesburg		IL		140m		800-562-0955

		Yes		Project Hope		121		Millwood		VA		140m		800-544-4673

		Yes		CRISTA Ministries		127		Seattle		WA		127m		206-546-7200

		Yes		St. Mary's Food Bank Alliance		129		Phoenix		AZ		131m

		Yes		Philadelphia Museum of Art		134		Philadelphia		PA		134m		215-684-7860

		Yes		United Service Organization		135		Arlington		VA		117m		888-484-3876

		Yes		Disabled American Veterans		136		Cold Springs		KY		116m		202-554-3501

		Yes		Houston Food Bank		137		Houston		TX		116m		713-223-3700

		Yes		International Medical Corps		138		Santa Monica		CA		115m		310-826-7800

		Yes		Local Initiatives Support Corp		140		New York		NY		114m		212-455-9800

		Yes		Matthew 25: Ministries		144		Houston		TX		116m		513-793-6256

		Yes		Christian Foundation for Children and Aging		145		Kansas City		KS		107m		800-875-6564

		Yes		Paralyzed Veterans of America		149		Washington		DC		149m		800-424-8200

		Yes		The Navigators		151		Colorado Springs		CO		100m		719-598-1212

		Yes		Heart to Heart International		152		Olathe		KS		98m		913-764-5200

		Yes		Kids in Distressed Situations		156		New York		NY		91m		800-266-3314

		Yes		WETA		159		Arlington		VA		85m		703-998-2600

		Yes		InterVaristy Christian Fellowship		161		Madison		WI		84m		608-274-9001

		Yes		Project Orbis International		164		New York		NY		79m		646-674-5500

		Yes		Veterans of Foreign Wars of the US		165		Kansas City		MO		76m		816-756-3390

		Yes		Islamic Relief		167		Alexandria		VA		75m		888-479-4968

		Yes		National Audubon Society		171		New York		NY		74m		212-979-3000

		Yes		American Civil Liberties Union (ACLU)		172		New York		NY		73m

		Yes		Aeras Global TB Vaccine Foundation		173		Rockville		MD		71m		301-547-2900

		Yes		Community Food Bank of New Jersey		176		Hillside		NJ		70m		908-355-3663

		Yes		North Shore-Long Island Jewish Health System Foundation		179		Westbury		NY		68m		718-830-4000

		Yes		Harvesters-The Community Food Networks		182		Kansas City		MO		62m		816-929-3000

		Yes		International Aid		183		Spring Lake		MI		62m		800-968-7490

		Yes		Operation Smile		189		Norfolk		VA		55m		888-677-6453

		Yes		Combined Jewish Philanthrophies		194		Boston		MA		51m		617-457-8500

		Yes		Jewish National Fund		195		New York		NY		51m		888-563-0099

		Yes		Project CURE (Benevolent Healthcare Foundation)		196		Centennial		CO		50m		303-792-0729

		Yes		Jewish Community Federation of San Francisco		197		San Francisco		CA		47m		415-512-6429

		DO NOT WANT TO BE MENTIONED AS TAKING PART IN STUDY

		No		Memorial Sloan-Kettering Cancer Center		13		New York		NY		2.6bil		212-241-6500

		No		Academy for Educational Development		52		Washington		DC		414m

		No		Big Brothers Big Sisters		61		Philadelphia		PA		295m		215-567-7000

		No		National Academy of Sciences		66		Washington		DC		280m		202-334-2000

		No		Lincoln Center for the Performing Arts		73		New York		NY		246m		212-875-5456

		No		Cystic Fibrosis Foundation		81		Bethesda		MD		214m		800-344-4823

		No		ChildFund International		83		Richmond		VA		211m

		No		National Multiple Sclerosis Society		86		New York		NY		86m

		No		American Kidney Fund		103		Baltimore		MD		172m		800-638-8299

		No		Rotary Foundation of Rotary International		106		Evanston		IL		168m		847-866-3000

		No		Asia Foundation		118		San Francisco		CA		143m		415-982-4640

		No		Billy Graham Evangelistic Association		153		Charlotte		NC		96m		704-401-2432

		No		Smile Train		155		New York		NY		92m		212-689-9199

		No		Mission to the World (PCA)		188		Lawrenceville		GA		56m		678-823-0004

		No		Mercy Ships		191		Garden Valley		TX		53m

		No		Oxfam America		192		Boston		MA		53m		800-776-9326
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familiar

				2007		2008		2009		2010

		Blogging		62%		66%		72%		69%

		Message/ Bulletin Boards		49%		49%		41%		45%

		Video   Blogging		40%		65%		47%		49%

		Podcasting		54%		34%		42%		37%

		Social Networking		49%		70%		88%





familiar

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



familiar (2)

				2007		2008		2009		2010

		Facebook								97%

		YouTube								92%

		LinkedIn								65%

		Twitter						87%		91%

		MySpace								44%

		Foursquare								27%





familiar (2)

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



usage

				2007		2008		2009		2010

		Blogging		34%		57%		65%		64%

		Message/Bulletin Boards		26%		30%		40%		26%

		Video Blogging		41%		79%		51%		55%

		Podcasting		33%		36%		46%		30%

		Social Networking		32%		79%		96%





usage

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



usage (2)

				2007		2008		2009		2010

		Facebook						93%		97%

		YouTube								92%

		LinkedIn						36%		58%

		Twitter						90%		96%

		MySpace						30%		22%

		Foursquare								28%

		Texting								44%

		Do Not Use Any		25%		11%		3%		0%

		92%)   b





usage (2)

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



success

				2007		2008		2009		2010

		Blogging		71%		79%		84%		86%

		Message/Bulletin Boards		80%		74%		87%		90%

		Video Blogging		77%		88%		97%		95%

		Podcasting		76%		82%		80%		74%

		Social Networking		71%		92%		96%





success

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



success (2)

				2007		2008		2009		2010

		Facebook						86%		91%

		YouTube								93%

		LinkedIn						52%		73%

		Twitter						90%		95%

		MySpace						26%		82%

		Foursquare								59%

		Texting								68%





success (2)

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



plan to use

				2007		2008		2009		2010

		Blogging		54%		52%		56%		64%

		Message/Bulletin Boards		25%		34%		20%		21%

		Video Blogging		31%		38%		35%		52%

		Podcasting		33%		49%		39%		45%

		Social Networking		31%		40%		33%





plan to use

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



plan to use (2)

				2007		2008		2009		2010

		Facebook								100%

		YouTube								50%

		LinkedIn								13%

		Twitter						71%		33%

		MySpace								0%

		Foursquare								27%

		Texting								49%





plan to use (2)

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



use social media not listed

		2010

		Godtube.com

		Liftoneproject.org

		Vimeo





accept comm

				2007		2008		2009		2010

		Yes		85%		88%		90%		80%

		No		15%		12%		6%		20%

		No Response						4%





accept comm

		



2007

2008

2009

2010

Do you accept comments on your blog?



reply to comments

				2010

		Yes		95%

		No		5%





reply to comments

		



2010

If you accept comments on your blog, do you reply to them?



how often to comments

				2010						Other Responses:

		As They Come In		47%						Respond when they find an opportunity from the comment.

		Daily		11%						When they deem a comment needs a response

		Weekly		13%

		No Real Schedule		24%

		Other		3%

		Don't Know/No Response		3%





how often to comments

		



2010

If you reply to comments, how often do you reply?



subscribe

				2007		2008		2009		2010

		RSS		58%		67%		90%		86%

		Email		23%		56%		65%		50%





subscribe

		



2007

2008

2009

2010

Can people subscribe to your blog and get automatic updates via RSS and/or email?



written policy

				2007		2008		2009		2010

		Yes						51%		50%

		No						47%		48%

		No Response						2%		2%





written policy

		



2009

2010

Does your charity have a written policy governing blogging by your employees?



technologies importance

				2010

		Awareness of Your Mission		90%

		Soliciting Volunteers		50%

		Generating Donations		50%

		Hiring New Employees		18%





technologies importance

		



How important do you think social media technologies are for the following?
(% Very Important)



most effective platform

				2010

		Facebook		74%

		Twitter		9%

		Online Video		5%

		Blogging		4%

		YouTube		4%





most effective platform

		



Which do you feel is the single most effective social networking platform for your charity?



most effective platform (2)

				2010

		Podcasting		1%

		MySpace		1%

		Foursquare		0%

		LinkedIn		0%

		Message/Bulletin Boards		0%

		Don't Know/No Response		1%





most effective platform (2)

		



Which do you feel is the single most effective social netowrking platform for your charity?



who manages

				2010

		Internally		91%

		Externally		0%

		Both		9%





who manages

		



Are your social media efforts managed internally or externally?



measure effectiveness

		2010		How do you measure the effectiveness of your social media?

		Followers/Fans		27

		Engagement		8

		Google Analytics		7

		Likes		7

		Interactions		7

		Comments		7

		Hits		5

		Traffic		5

		Online Metrics		5

		Don't Measure		5

		Don't Know		5

		Donations		4

		Feedback		3

		Responses		3

		Page Views		3

		Facebook Insights		3

		Activity on Site		3

		Click Throughs		2

		Traffic to Website		2

		Re-Tweets		2

		ROI		2

		Non Profit Matrix		1

		New Subscribers		1

		Re-Posting		1

		Create Benchmarks		1

		Hits		1

		Number of Connections		1

		Posts		1

		Advocacy (Actions Taken		1

		Users		1

		Email Sign-ups		1

		Cusomer Service		1





monitor

				2007		2008		2009		2010

		Yes		66%		75%		93%		90%

		No		33%		25%		7%		10%

		No Response		1%		0%		0%		0%





monitor

		



2007

2008

2009

2010

Do you monitor social media for buzz, posts, conversations and news about your charity?



process

				2007		2008		2009		2010

		Manual		42%		36%		11%		33%

		Automated		34%		42%		17%		22%

		Both		24%		21%		70%		56%

		Don't Know		0%		0%		1%		0%





process

		



2007

2008

2009

2010

How do you monitor social media for buzz, posts, conversations and news about your charity?



what monitoring tools

				2009		2010

		Google Alert/Analytics		39		27

		Tweet Deck		5		7

		Vocus		3		1

		Google Reader		2		3

		Video Media Services		2

		Cision or Fission		2		2

		Outsource		2

		RSS		1

		SMX		1

		Social Lens		1

		Radian6		1		3

		Social Oomph		1		1

		Sactia		1

		Social Mention		1		4

		Universal		1

		Listen Logic				1

		Scout Land				1

		Who Tweet				1

		Hootsweet??? Hootsuite				7

		Topsy on Tweeter				1

		Feed Demon				1

		News Feeds				1

				63		61





process (2)

				2009		2010

		Search Engines		21%		22%

		Social Networking Sites		25%		26%





process (2)

		



2009

2010

Does your charity use the following tools to recruit and evaluate potential employees/volunteers?



which ones

				2010

		Search Engine Tools

		Google		9

		LinkedIn		2

		Career Builder		1

		Monster		1

		Social Networking Sites

		Facebook		9

		Twitter		6

		LinkedIn		5

		Volunteer Groups		2

		Email Blasts		1

		YouTube		1





process (3)

				2009		2010

		Search Engines		56%		76%

		Social Networking Sites		58%		75%





process (3)

		



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?
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Do you think the types of social media you are currently using are successful?
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Methodology

		Sample Size		78

		Error		8.5%

		Confidence Interval		95%

		Data Collected		December 2010-February 2011





Charity

		Quote School		Nonprofit/Charity		RANK		CITY/TOWN		STATE		REVENUE		PHONE NUMBER

		Yes		Catholic Charities USA		5		Alexandria		VA		4.27b		703-549-1390

		Yes		Goodwill Industries International		7		Rockville		MD		3.68b		800-741-0186

		Yes		Salvation Army		12		Alexandria		VA		2.87b		703-519-5890

		Yes		Habitat for Humanity International		18		Americus		GA		1.35b		800-422-4828

		Yes		Easter Seals		20		Chicago		IL		1.23b		800-221-6827

		Yes		AmeriCares Foundation		22		Stamford		CT		1.19nil		800-468-4357

		Yes		Food for the Poor		26		Deerfield Beach		FL		1.09b

		Yes		City of Hope		28		Duarte		CA		945m		626-256-4673

		Yes		Volunteers of America		29		Alexandria		VA		917m		800-899-0089

		Yes		Feeding America		34		Chicago		IL		722m		800-771-2303

		Yes		Children's Memorial Hospital		37		Chicago		IL		624m		773-880-3055

		Yes		Campus Crusade for Christ		41		Orlando		FL		509m		888-278-7233

		Yes		American Heart Association		49		Dallas		TX		464m		800-242-8721

		Yes		Samaritan's Purse		60		Boone		NC		311m		800-528-1980 x.1487

		Yes		Shriners Hospitals for Children		64		Tampa		FL		285m		813-281-8162

		Yes		Catholic Medical Missions Board		65		New York		NY		280m		800-678-5659

		Yes		Brother's Brother Foundation		68		Pittsburgh		PA		269m		412-321-3160

		Yes		The New York Pubic Library		71		New York		NY		257m		212-592-7727

		Yes		PATH		72		Seattle		WA		257m		206-285-3500

		Yes		American Jewish Joint Distribution Committee		75		New York		NY		244m		212-687-6200

		Yes		Operation Compassion		76		Cleveland		TN		242m		423-728-3932

		Yes		Cooperative Housing Foundation International		79		Silver Springs		MD		225m		301-587-4700

		Yes		Christian and Missionary Alliance		82		Colorado Springs		CO		213m		719-599-5999

		Yes		Alzheimer's Association		89		Chicago		IL		206m		312-335-8700

		Yes		Muscular Dystrophy Association		96		Houston		TX		1.28b		800-572-1717

		Yes		The Humane Society of the United States		107		Washington		DC		159m

		Yes		Chronic Disease Fund		109		Dallas		TX		152m		972-608-7141

		Yes		Children International		115		Kansas City		MO		146m		800-888-3089

		Yes		IMA Health World		119		New Windsor		MD		143m		877-241-7952

		Yes		Nat'l Assn for the Exchange of Industrial Resources		120		Galesburg		IL		140m		800-562-0955

		Yes		Project Hope		121		Millwood		VA		140m		800-544-4673

		Yes		CRISTA Ministries		127		Seattle		WA		127m		206-546-7200

		Yes		St. Mary's Food Bank Alliance		129		Phoenix		AZ		131m

		Yes		Philadelphia Museum of Art		134		Philadelphia		PA		134m		215-684-7860

		Yes		United Service Organization		135		Arlington		VA		117m		888-484-3876

		Yes		Disabled American Veterans		136		Cold Springs		KY		116m		202-554-3501

		Yes		Houston Food Bank		137		Houston		TX		116m		713-223-3700

		Yes		International Medical Corps		138		Santa Monica		CA		115m		310-826-7800

		Yes		Local Initiatives Support Corp		140		New York		NY		114m		212-455-9800

		Yes		Matthew 25: Ministries		144		Houston		TX		116m		513-793-6256

		Yes		Christian Foundation for Children and Aging		145		Kansas City		KS		107m		800-875-6564

		Yes		Paralyzed Veterans of America		149		Washington		DC		149m		800-424-8200

		Yes		The Navigators		151		Colorado Springs		CO		100m		719-598-1212

		Yes		Heart to Heart International		152		Olathe		KS		98m		913-764-5200

		Yes		Kids in Distressed Situations		156		New York		NY		91m		800-266-3314

		Yes		WETA		159		Arlington		VA		85m		703-998-2600

		Yes		InterVaristy Christian Fellowship		161		Madison		WI		84m		608-274-9001

		Yes		Project Orbis International		164		New York		NY		79m		646-674-5500

		Yes		Veterans of Foreign Wars of the US		165		Kansas City		MO		76m		816-756-3390

		Yes		Islamic Relief		167		Alexandria		VA		75m		888-479-4968

		Yes		National Audubon Society		171		New York		NY		74m		212-979-3000

		Yes		American Civil Liberties Union (ACLU)		172		New York		NY		73m

		Yes		Aeras Global TB Vaccine Foundation		173		Rockville		MD		71m		301-547-2900

		Yes		Community Food Bank of New Jersey		176		Hillside		NJ		70m		908-355-3663

		Yes		North Shore-Long Island Jewish Health System Foundation		179		Westbury		NY		68m		718-830-4000

		Yes		Harvesters-The Community Food Networks		182		Kansas City		MO		62m		816-929-3000

		Yes		International Aid		183		Spring Lake		MI		62m		800-968-7490

		Yes		Operation Smile		189		Norfolk		VA		55m		888-677-6453

		Yes		Combined Jewish Philanthrophies		194		Boston		MA		51m		617-457-8500

		Yes		Jewish National Fund		195		New York		NY		51m		888-563-0099

		Yes		Project CURE (Benevolent Healthcare Foundation)		196		Centennial		CO		50m		303-792-0729

		Yes		Jewish Community Federation of San Francisco		197		San Francisco		CA		47m		415-512-6429

		DO NOT WANT TO BE MENTIONED AS TAKING PART IN STUDY

		No		Memorial Sloan-Kettering Cancer Center		13		New York		NY		2.6bil		212-241-6500

		No		Academy for Educational Development		52		Washington		DC		414m

		No		Big Brothers Big Sisters		61		Philadelphia		PA		295m		215-567-7000

		No		National Academy of Sciences		66		Washington		DC		280m		202-334-2000

		No		Lincoln Center for the Performing Arts		73		New York		NY		246m		212-875-5456

		No		Cystic Fibrosis Foundation		81		Bethesda		MD		214m		800-344-4823

		No		ChildFund International		83		Richmond		VA		211m

		No		National Multiple Sclerosis Society		86		New York		NY		86m

		No		American Kidney Fund		103		Baltimore		MD		172m		800-638-8299

		No		Rotary Foundation of Rotary International		106		Evanston		IL		168m		847-866-3000

		No		Asia Foundation		118		San Francisco		CA		143m		415-982-4640

		No		Billy Graham Evangelistic Association		153		Charlotte		NC		96m		704-401-2432

		No		Smile Train		155		New York		NY		92m		212-689-9199

		No		Mission to the World (PCA)		188		Lawrenceville		GA		56m		678-823-0004

		No		Mercy Ships		191		Garden Valley		TX		53m

		No		Oxfam America		192		Boston		MA		53m		800-776-9326
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familiar

				2007		2008		2009		2010

		Blogging		62%		66%		72%		69%

		Message/ Bulletin Boards		49%		49%		41%		45%

		Video   Blogging		40%		65%		47%		49%

		Podcasting		54%		34%		42%		37%

		Social Networking		49%		70%		88%





familiar

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



familiar (2)

				2007		2008		2009		2010

		Facebook								97%

		YouTube								92%

		LinkedIn								65%

		Twitter						87%		91%

		MySpace								44%

		Foursquare								27%





familiar (2)

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



usage

				2007		2008		2009		2010

		Blogging		34%		57%		65%		64%

		Message/Bulletin Boards		26%		30%		40%		26%

		Video Blogging		41%		79%		51%		55%

		Podcasting		33%		36%		46%		30%

		Social Networking		32%		79%		96%





usage

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



usage (2)

				2007		2008		2009		2010

		Facebook						93%		97%

		YouTube								92%

		LinkedIn						36%		58%

		Twitter						90%		96%

		MySpace						30%		22%

		Foursquare								28%

		Texting								44%

		Do Not Use Any		25%		11%		3%		0%

		92%)   b





usage (2)

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



success

				2007		2008		2009		2010

		Blogging		71%		79%		84%		86%

		Message/Bulletin Boards		80%		74%		87%		90%

		Video Blogging		77%		88%		97%		95%

		Podcasting		76%		82%		80%		74%

		Social Networking		71%		92%		96%





success

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



success (2)

				2007		2008		2009		2010

		Facebook						86%		91%

		YouTube								93%

		LinkedIn						52%		73%

		Twitter						90%		95%

		MySpace						26%		82%

		Foursquare								59%

		Texting								68%





success (2)

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



plan to use

				2007		2008		2009		2010

		Blogging		54%		52%		56%		64%

		Message/Bulletin Boards		25%		34%		20%		21%

		Video Blogging		31%		38%		35%		52%

		Podcasting		33%		49%		39%		45%

		Social Networking		31%		40%		33%





plan to use

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



plan to use (2)

				2007		2008		2009		2010

		Facebook								100%

		YouTube								50%

		LinkedIn								13%

		Twitter						71%		33%

		MySpace								0%

		Foursquare								27%

		Texting								49%





plan to use (2)

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



use social media not listed

		2010

		Godtube.com

		Liftoneproject.org

		Vimeo





accept comm

				2007		2008		2009		2010

		Yes		85%		88%		90%		80%

		No		15%		12%		6%		20%

		No Response						4%





accept comm

		



2007

2008

2009

2010

Do you accept comments on your blog?



reply to comments

				2010

		Yes		95%

		No		5%





reply to comments

		



2010

If you accept comments on your blog, do you reply to them?



how often to comments

				2010						Other Responses:

		As They Come In		47%						Respond when they find an opportunity from the comment.

		Daily		11%						When they deem a comment needs a response

		Weekly		13%

		No Real Schedule		24%

		Other		3%

		Don't Know/No Response		3%





how often to comments

		



2010

If you reply to comments, how often do you reply?



subscribe

				2007		2008		2009		2010

		RSS		58%		67%		90%		86%

		Email		23%		56%		65%		50%





subscribe

		



2007

2008

2009

2010

Can people subscribe to your blog and get automatic updates via RSS and/or email?



written policy

				2007		2008		2009		2010

		Yes						51%		50%

		No						47%		48%

		No Response						2%		2%





written policy

		



2009

2010

Does your charity have a written policy governing blogging by your employees?



technologies importance

				2010

		Awareness of Your Mission		90%

		Soliciting Volunteers		50%

		Generating Donations		50%

		Hiring New Employees		18%





technologies importance

		



How important do you think social media technologies are for the following?
(% Very Important)



most effective platform

				2010

		Facebook		74%

		Twitter		9%

		Online Video		5%

		Blogging		4%

		YouTube		4%





most effective platform

		



Which do you feel is the single most effective social networking platform for your charity?



most effective platform (2)

				2010

		Podcasting		1%

		MySpace		1%

		Foursquare		0%

		LinkedIn		0%

		Message/Bulletin Boards		0%

		Don't Know/No Response		1%





most effective platform (2)

		



Which do you feel is the single most effective social netowrking platform for your charity?



who manages

				2010

		Internally		91%

		Externally		0%

		Both		9%





who manages

		



Are your social media efforts managed internally or externally?



measure effectiveness

		2010		How do you measure the effectiveness of your social media?

		Followers/Fans		27

		Engagement		8

		Google Analytics		7

		Likes		7

		Interactions		7

		Comments		7

		Hits		5

		Traffic		5

		Online Metrics		5

		Don't Measure		5

		Don't Know		5

		Donations		4

		Feedback		3

		Responses		3

		Page Views		3

		Facebook Insights		3

		Activity on Site		3

		Click Throughs		2

		Traffic to Website		2

		Re-Tweets		2

		ROI		2

		Non Profit Matrix		1

		New Subscribers		1

		Re-Posting		1

		Create Benchmarks		1

		Hits		1

		Number of Connections		1

		Posts		1

		Advocacy (Actions Taken		1

		Users		1

		Email Sign-ups		1

		Cusomer Service		1





monitor

				2007		2008		2009		2010

		Yes		66%		75%		93%		90%

		No		33%		25%		7%		10%

		No Response		1%		0%		0%		0%





monitor

		



2007

2008

2009

2010

Do you monitor social media for buzz, posts, conversations and news about your charity?



process

				2007		2008		2009		2010

		Manual		42%		36%		11%		33%

		Automated		34%		42%		17%		22%

		Both		24%		21%		70%		56%

		Don't Know		0%		0%		1%		0%





process

		



2007

2008

2009

2010

How do you monitor social media for buzz, posts, conversations and news about your charity?



what monitoring tools

				2009		2010

		Google Alert/Analytics		39		27

		Tweet Deck		5		7

		Vocus		3		1

		Google Reader		2		3

		Video Media Services		2

		Cision or Fission		2		2

		Outsource		2

		RSS		1

		SMX		1

		Social Lens		1

		Radian6		1		3

		Social Oomph		1		1

		Sactia		1

		Social Mention		1		4

		Universal		1

		Listen Logic				1

		Scout Land				1

		Who Tweet				1

		Hootsweet??? Hootsuite				7

		Topsy on Tweeter				1

		Feed Demon				1

		News Feeds				1

				63		61





process (2)

				2009		2010

		Search Engines		21%		22%

		Social Networking Sites		25%		26%





process (2)

		



2009

2010

Does your charity use the following tools to recruit and evaluate potential employees/volunteers?



which ones

				2010

		Search Engine Tools

		Google		9

		LinkedIn		2

		Career Builder		1

		Monster		1

		Social Networking Sites

		Facebook		9

		Twitter		6

		LinkedIn		5

		Volunteer Groups		2

		Email Blasts		1

		YouTube		1





process (3)

				2009		2010

		Search Engines		56%		76%

		Social Networking Sites		58%		75%





process (3)

		



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?
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Methodology

		Sample Size		78

		Error		8.5%

		Confidence Interval		95%

		Data Collected		December 2010-February 2011





Charity

		Quote School		Nonprofit/Charity		RANK		CITY/TOWN		STATE		REVENUE		PHONE NUMBER

		Yes		Catholic Charities USA		5		Alexandria		VA		4.27b		703-549-1390

		Yes		Goodwill Industries International		7		Rockville		MD		3.68b		800-741-0186

		Yes		Salvation Army		12		Alexandria		VA		2.87b		703-519-5890

		Yes		Habitat for Humanity International		18		Americus		GA		1.35b		800-422-4828

		Yes		Easter Seals		20		Chicago		IL		1.23b		800-221-6827

		Yes		AmeriCares Foundation		22		Stamford		CT		1.19nil		800-468-4357

		Yes		Food for the Poor		26		Deerfield Beach		FL		1.09b

		Yes		City of Hope		28		Duarte		CA		945m		626-256-4673

		Yes		Volunteers of America		29		Alexandria		VA		917m		800-899-0089

		Yes		Feeding America		34		Chicago		IL		722m		800-771-2303

		Yes		Children's Memorial Hospital		37		Chicago		IL		624m		773-880-3055

		Yes		Campus Crusade for Christ		41		Orlando		FL		509m		888-278-7233

		Yes		American Heart Association		49		Dallas		TX		464m		800-242-8721

		Yes		Samaritan's Purse		60		Boone		NC		311m		800-528-1980 x.1487

		Yes		Shriners Hospitals for Children		64		Tampa		FL		285m		813-281-8162

		Yes		Catholic Medical Missions Board		65		New York		NY		280m		800-678-5659

		Yes		Brother's Brother Foundation		68		Pittsburgh		PA		269m		412-321-3160

		Yes		The New York Pubic Library		71		New York		NY		257m		212-592-7727

		Yes		PATH		72		Seattle		WA		257m		206-285-3500

		Yes		American Jewish Joint Distribution Committee		75		New York		NY		244m		212-687-6200

		Yes		Operation Compassion		76		Cleveland		TN		242m		423-728-3932

		Yes		Cooperative Housing Foundation International		79		Silver Springs		MD		225m		301-587-4700

		Yes		Christian and Missionary Alliance		82		Colorado Springs		CO		213m		719-599-5999

		Yes		Alzheimer's Association		89		Chicago		IL		206m		312-335-8700

		Yes		Muscular Dystrophy Association		96		Houston		TX		1.28b		800-572-1717

		Yes		The Humane Society of the United States		107		Washington		DC		159m

		Yes		Chronic Disease Fund		109		Dallas		TX		152m		972-608-7141

		Yes		Children International		115		Kansas City		MO		146m		800-888-3089

		Yes		IMA Health World		119		New Windsor		MD		143m		877-241-7952

		Yes		Nat'l Assn for the Exchange of Industrial Resources		120		Galesburg		IL		140m		800-562-0955

		Yes		Project Hope		121		Millwood		VA		140m		800-544-4673

		Yes		CRISTA Ministries		127		Seattle		WA		127m		206-546-7200

		Yes		St. Mary's Food Bank Alliance		129		Phoenix		AZ		131m

		Yes		Philadelphia Museum of Art		134		Philadelphia		PA		134m		215-684-7860

		Yes		United Service Organization		135		Arlington		VA		117m		888-484-3876

		Yes		Disabled American Veterans		136		Cold Springs		KY		116m		202-554-3501

		Yes		Houston Food Bank		137		Houston		TX		116m		713-223-3700

		Yes		International Medical Corps		138		Santa Monica		CA		115m		310-826-7800

		Yes		Local Initiatives Support Corp		140		New York		NY		114m		212-455-9800

		Yes		Matthew 25: Ministries		144		Houston		TX		116m		513-793-6256

		Yes		Christian Foundation for Children and Aging		145		Kansas City		KS		107m		800-875-6564

		Yes		Paralyzed Veterans of America		149		Washington		DC		149m		800-424-8200

		Yes		The Navigators		151		Colorado Springs		CO		100m		719-598-1212

		Yes		Heart to Heart International		152		Olathe		KS		98m		913-764-5200

		Yes		Kids in Distressed Situations		156		New York		NY		91m		800-266-3314

		Yes		WETA		159		Arlington		VA		85m		703-998-2600

		Yes		InterVaristy Christian Fellowship		161		Madison		WI		84m		608-274-9001

		Yes		Project Orbis International		164		New York		NY		79m		646-674-5500

		Yes		Veterans of Foreign Wars of the US		165		Kansas City		MO		76m		816-756-3390

		Yes		Islamic Relief		167		Alexandria		VA		75m		888-479-4968

		Yes		National Audubon Society		171		New York		NY		74m		212-979-3000

		Yes		American Civil Liberties Union (ACLU)		172		New York		NY		73m

		Yes		Aeras Global TB Vaccine Foundation		173		Rockville		MD		71m		301-547-2900

		Yes		Community Food Bank of New Jersey		176		Hillside		NJ		70m		908-355-3663

		Yes		North Shore-Long Island Jewish Health System Foundation		179		Westbury		NY		68m		718-830-4000

		Yes		Harvesters-The Community Food Networks		182		Kansas City		MO		62m		816-929-3000

		Yes		International Aid		183		Spring Lake		MI		62m		800-968-7490

		Yes		Operation Smile		189		Norfolk		VA		55m		888-677-6453

		Yes		Combined Jewish Philanthrophies		194		Boston		MA		51m		617-457-8500

		Yes		Jewish National Fund		195		New York		NY		51m		888-563-0099

		Yes		Project CURE (Benevolent Healthcare Foundation)		196		Centennial		CO		50m		303-792-0729

		Yes		Jewish Community Federation of San Francisco		197		San Francisco		CA		47m		415-512-6429

		DO NOT WANT TO BE MENTIONED AS TAKING PART IN STUDY

		No		Memorial Sloan-Kettering Cancer Center		13		New York		NY		2.6bil		212-241-6500

		No		Academy for Educational Development		52		Washington		DC		414m

		No		Big Brothers Big Sisters		61		Philadelphia		PA		295m		215-567-7000

		No		National Academy of Sciences		66		Washington		DC		280m		202-334-2000

		No		Lincoln Center for the Performing Arts		73		New York		NY		246m		212-875-5456

		No		Cystic Fibrosis Foundation		81		Bethesda		MD		214m		800-344-4823

		No		ChildFund International		83		Richmond		VA		211m

		No		National Multiple Sclerosis Society		86		New York		NY		86m

		No		American Kidney Fund		103		Baltimore		MD		172m		800-638-8299

		No		Rotary Foundation of Rotary International		106		Evanston		IL		168m		847-866-3000

		No		Asia Foundation		118		San Francisco		CA		143m		415-982-4640

		No		Billy Graham Evangelistic Association		153		Charlotte		NC		96m		704-401-2432

		No		Smile Train		155		New York		NY		92m		212-689-9199

		No		Mission to the World (PCA)		188		Lawrenceville		GA		56m		678-823-0004

		No		Mercy Ships		191		Garden Valley		TX		53m

		No		Oxfam America		192		Boston		MA		53m		800-776-9326
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familiar

				2007		2008		2009		2010

		Blogging		62%		66%		72%		69%

		Message/ Bulletin Boards		49%		49%		41%		45%

		Video   Blogging		40%		65%		47%		49%

		Podcasting		54%		34%		42%		37%

		Social Networking		49%		70%		88%





familiar

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



familiar (2)

				2007		2008		2009		2010

		Facebook								97%

		YouTube								92%

		LinkedIn								65%

		Twitter						87%		91%

		MySpace								44%

		Foursquare								27%





familiar (2)

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



usage

				2007		2008		2009		2010

		Blogging		34%		57%		65%		64%

		Message/Bulletin Boards		26%		30%		40%		26%

		Video Blogging		41%		79%		51%		55%

		Podcasting		33%		36%		46%		30%

		Social Networking		32%		79%		96%





usage

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



usage (2)

				2007		2008		2009		2010

		Facebook						93%		97%

		YouTube								92%

		LinkedIn						36%		58%

		Twitter						90%		96%

		MySpace						30%		22%

		Foursquare								28%

		Texting								44%

		Do Not Use Any		25%		11%		3%		0%

		92%)   b





usage (2)

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



success

				2007		2008		2009		2010

		Blogging		71%		79%		84%		86%

		Message/Bulletin Boards		80%		74%		87%		90%

		Video Blogging		77%		88%		97%		95%

		Podcasting		76%		82%		80%		74%

		Social Networking		71%		92%		96%





success

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



success (2)

				2007		2008		2009		2010

		Facebook						86%		91%

		YouTube								93%

		LinkedIn						52%		73%

		Twitter						90%		95%

		MySpace						26%		82%

		Foursquare								59%

		Texting								68%





success (2)

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



plan to use

				2007		2008		2009		2010

		Blogging		54%		52%		56%		64%

		Message/Bulletin Boards		25%		34%		20%		21%

		Video Blogging		31%		38%		35%		52%

		Podcasting		33%		49%		39%		45%

		Social Networking		31%		40%		33%





plan to use

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



plan to use (2)

				2007		2008		2009		2010

		Facebook								100%

		YouTube								50%

		LinkedIn								13%

		Twitter						71%		33%

		MySpace								0%

		Foursquare								27%

		Texting								49%





plan to use (2)

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



use social media not listed

		2010

		Godtube.com

		Liftoneproject.org

		Vimeo





accept comm

				2007		2008		2009		2010

		Yes		85%		88%		90%		80%

		No		15%		12%		6%		20%

		No Response						4%





accept comm

		



2007

2008

2009

2010

Do you accept comments on your blog?



reply to comments

				2010

		Yes		95%

		No		5%





reply to comments

		



2010

If you accept comments on your blog, do you reply to them?



how often to comments

				2010						Other Responses:

		As They Come In		47%						Respond when they find an opportunity from the comment.

		Daily		11%						When they deem a comment needs a response

		Weekly		13%

		No Real Schedule		24%

		Other		3%

		Don't Know/No Response		3%





how often to comments

		



2010

If you reply to comments, how often do you reply?



subscribe

				2007		2008		2009		2010

		RSS		58%		67%		90%		86%

		Email		23%		56%		65%		50%





subscribe

		



2007

2008

2009

2010

Can people subscribe to your blog and get automatic updates via RSS and/or email?



written policy

				2007		2008		2009		2010

		Yes						51%		50%

		No						47%		48%

		No Response						2%		2%





written policy

		



2009

2010

Does your charity have a written policy governing blogging by your employees?



technologies importance

				2010

		Awareness of Your Mission		90%

		Soliciting Volunteers		50%

		Generating Donations		50%

		Hiring New Employees		18%





technologies importance

		



How important do you think social media technologies are for the following?
(% Very Important)



most effective platform

				2010

		Facebook		74%

		Twitter		9%

		Online Video		5%

		Blogging		4%

		YouTube		4%





most effective platform

		



Which do you feel is the single most effective social networking platform for your charity?



most effective platform (2)

				2010

		Podcasting		1%

		MySpace		1%

		Foursquare		0%

		LinkedIn		0%

		Message/Bulletin Boards		0%

		Don't Know/No Response		1%





most effective platform (2)

		



Which do you feel is the single most effective social netowrking platform for your charity?



who manages

				2010

		Internally		91%

		Externally		0%

		Both		9%





who manages

		



Are your social media efforts managed internally or externally?



measure effectiveness

		2010		How do you measure the effectiveness of your social media?

		Followers/Fans		27

		Engagement		8

		Google Analytics		7

		Likes		7

		Interactions		7

		Comments		7

		Hits		5

		Traffic		5

		Online Metrics		5

		Don't Measure		5

		Don't Know		5

		Donations		4

		Feedback		3

		Responses		3

		Page Views		3

		Facebook Insights		3

		Activity on Site		3

		Click Throughs		2

		Traffic to Website		2

		Re-Tweets		2

		ROI		2

		Non Profit Matrix		1

		New Subscribers		1

		Re-Posting		1

		Create Benchmarks		1

		Hits		1

		Number of Connections		1

		Posts		1

		Advocacy (Actions Taken		1

		Users		1

		Email Sign-ups		1

		Cusomer Service		1





monitor

				2007		2008		2009		2010

		Yes		66%		75%		93%		90%

		No		33%		25%		7%		10%

		No Response		1%		0%		0%		0%





monitor

		



2007

2008

2009

2010

Do you monitor social media for buzz, posts, conversations and news about your charity?



process

				2007		2008		2009		2010

		Manual		42%		36%		11%		33%

		Automated		34%		42%		17%		22%

		Both		24%		21%		70%		56%

		Don't Know		0%		0%		1%		0%





process

		



2007

2008

2009

2010

How do you monitor social media for buzz, posts, conversations and news about your charity?



what monitoring tools

				2009		2010

		Google Alert/Analytics		39		27

		Tweet Deck		5		7

		Vocus		3		1

		Google Reader		2		3

		Video Media Services		2

		Cision or Fission		2		2

		Outsource		2

		RSS		1

		SMX		1

		Social Lens		1

		Radian6		1		3

		Social Oomph		1		1

		Sactia		1

		Social Mention		1		4

		Universal		1

		Listen Logic				1

		Scout Land				1

		Who Tweet				1

		Hootsweet??? Hootsuite				7

		Topsy on Tweeter				1

		Feed Demon				1

		News Feeds				1

				63		61





process (2)

				2009		2010

		Search Engines		21%		22%

		Social Networking Sites		25%		26%





process (2)

		



2009

2010

Does your charity use the following tools to recruit and evaluate potential employees/volunteers?



which ones

				2010

		Search Engine Tools

		Google		9

		LinkedIn		2

		Career Builder		1

		Monster		1

		Social Networking Sites

		Facebook		9

		Twitter		6

		LinkedIn		5

		Volunteer Groups		2

		Email Blasts		1

		YouTube		1





process (3)

				2009		2010

		Search Engines		56%		76%

		Social Networking Sites		58%		75%





process (3)

		



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?



Sheet1
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Chart1

		Charities (2010)

		Higher Ed (2009)

		Inc. 500 (2010)

		Fortune 500 (2010)



Blogging Adoption by Sector (% Adoption)
2009/2010

0.64

0.51

0.5

0.23



usage

		Blogging		41%		39%		57%

		Podcasting		16%		21%		36%

		Social Networking		61%		49%		79%

		Message/    Bulletin Boards		36%		35%		30%

		Wikis		10%		27%		16%

		Video Blogging		48%		45%		79%

		Do Not Use Any		15%		23%		11%





usage

		



Higher Ed

Inc. 500

Charities

Usage of Tools



importance

		Higher Ed (2008)		55%

		Inc. 500 (2009)		43%

		Charities (2008)		45%





importance

		



Importance of Social Media to Marketing Strategy
(% Very Important)

2008, 2009



sectors blogging

		Charities (2010)		64%

		Higher Ed (2009)		51%

		Inc. 500 (2010)		50%

		Fortune 500 (2010)		23%





sectors blogging

		



Blogging Adoption by Sector (% Adoption)
2009/2010



Monitor

		Higher Ed (2008)		54%

		Inc. 500 (2009)		68%

		Charities (2008)		75%





Monitor

		



Monitoring Activity by Group

2008/2009



familiarity

		Blogging		44%		52%		66%

		Podcasting		28%		33%		34%

		Social Networking		63%		57%		70%

		Message/    Bulletin Boards		39%		39%		49%

		Wikis		26%		35%		34%

		Video Blogging		47%		55%		65%





familiarity

		



Higher Ed

Inc. 500

Charities

Familiarity with Tools
(% Very Familiar)



Changes in blogs

		Fortune 500		8%		16%		22%

		Inc. 500		19%		39%		45%

		Higher Ed		33%		41%

		Charities		34%		57%





Changes in blogs

		



2007

2008

2009

Changes in Blogs
 
2007/2008/2009



plan to use

		Video Blogging		35%		22%		38%

		Blogging		40%		26%		52%

		Podcasting		24%		17%		49%

		Social Networking		29%		11%		40%

		Message/    Bulletin Boards		23%		11%		34%

		Wikis		8%		9%		13%





plan to use

		



Higher Ed

Inc. 500

Charities

Plan to Use in the Future
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Chart3

		Facebook		Facebook		Facebook		Facebook

		YouTube		YouTube		YouTube		YouTube

		LinkedIn		LinkedIn		LinkedIn		LinkedIn

		Twitter		Twitter		Twitter		Twitter

		MySpace		MySpace		MySpace		MySpace

		Foursquare		Foursquare		Foursquare		Foursquare



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)

0.97

0.92

0

0.65

0.87

0.91

0.44

0.27



Methodology

		Sample Size		78

		Error		8.5%

		Confidence Interval		95%

		Data Collected		December 2010-February 2011





Charity

		Quote School		Nonprofit/Charity		RANK		CITY/TOWN		STATE		REVENUE		PHONE NUMBER

		Yes		Catholic Charities USA		5		Alexandria		VA		4.27b		703-549-1390

		Yes		Goodwill Industries International		7		Rockville		MD		3.68b		800-741-0186

		Yes		Salvation Army		12		Alexandria		VA		2.87b		703-519-5890

		Yes		Habitat for Humanity International		18		Americus		GA		1.35b		800-422-4828

		Yes		Easter Seals		20		Chicago		IL		1.23b		800-221-6827

		Yes		AmeriCares Foundation		22		Stamford		CT		1.19nil		800-468-4357

		Yes		Food for the Poor		26		Deerfield Beach		FL		1.09b

		Yes		City of Hope		28		Duarte		CA		945m		626-256-4673

		Yes		Volunteers of America		29		Alexandria		VA		917m		800-899-0089

		Yes		Feeding America		34		Chicago		IL		722m		800-771-2303

		Yes		Children's Memorial Hospital		37		Chicago		IL		624m		773-880-3055

		Yes		Campus Crusade for Christ		41		Orlando		FL		509m		888-278-7233

		Yes		American Heart Association		49		Dallas		TX		464m		800-242-8721

		Yes		Samaritan's Purse		60		Boone		NC		311m		800-528-1980 x.1487

		Yes		Shriners Hospitals for Children		64		Tampa		FL		285m		813-281-8162

		Yes		Catholic Medical Missions Board		65		New York		NY		280m		800-678-5659

		Yes		Brother's Brother Foundation		68		Pittsburgh		PA		269m		412-321-3160

		Yes		The New York Pubic Library		71		New York		NY		257m		212-592-7727

		Yes		PATH		72		Seattle		WA		257m		206-285-3500

		Yes		American Jewish Joint Distribution Committee		75		New York		NY		244m		212-687-6200

		Yes		Operation Compassion		76		Cleveland		TN		242m		423-728-3932

		Yes		Cooperative Housing Foundation International		79		Silver Springs		MD		225m		301-587-4700

		Yes		Christian and Missionary Alliance		82		Colorado Springs		CO		213m		719-599-5999

		Yes		Alzheimer's Association		89		Chicago		IL		206m		312-335-8700

		Yes		Muscular Dystrophy Association		96		Houston		TX		1.28b		800-572-1717

		Yes		The Humane Society of the United States		107		Washington		DC		159m

		Yes		Chronic Disease Fund		109		Dallas		TX		152m		972-608-7141

		Yes		Children International		115		Kansas City		MO		146m		800-888-3089

		Yes		IMA Health World		119		New Windsor		MD		143m		877-241-7952

		Yes		Nat'l Assn for the Exchange of Industrial Resources		120		Galesburg		IL		140m		800-562-0955

		Yes		Project Hope		121		Millwood		VA		140m		800-544-4673

		Yes		CRISTA Ministries		127		Seattle		WA		127m		206-546-7200

		Yes		St. Mary's Food Bank Alliance		129		Phoenix		AZ		131m

		Yes		Philadelphia Museum of Art		134		Philadelphia		PA		134m		215-684-7860

		Yes		United Service Organization		135		Arlington		VA		117m		888-484-3876

		Yes		Disabled American Veterans		136		Cold Springs		KY		116m		202-554-3501

		Yes		Houston Food Bank		137		Houston		TX		116m		713-223-3700

		Yes		International Medical Corps		138		Santa Monica		CA		115m		310-826-7800

		Yes		Local Initiatives Support Corp		140		New York		NY		114m		212-455-9800

		Yes		Matthew 25: Ministries		144		Houston		TX		116m		513-793-6256

		Yes		Christian Foundation for Children and Aging		145		Kansas City		KS		107m		800-875-6564

		Yes		Paralyzed Veterans of America		149		Washington		DC		149m		800-424-8200

		Yes		The Navigators		151		Colorado Springs		CO		100m		719-598-1212

		Yes		Heart to Heart International		152		Olathe		KS		98m		913-764-5200

		Yes		Kids in Distressed Situations		156		New York		NY		91m		800-266-3314

		Yes		WETA		159		Arlington		VA		85m		703-998-2600

		Yes		InterVaristy Christian Fellowship		161		Madison		WI		84m		608-274-9001

		Yes		Project Orbis International		164		New York		NY		79m		646-674-5500

		Yes		Veterans of Foreign Wars of the US		165		Kansas City		MO		76m		816-756-3390

		Yes		Islamic Relief		167		Alexandria		VA		75m		888-479-4968

		Yes		National Audubon Society		171		New York		NY		74m		212-979-3000

		Yes		American Civil Liberties Union (ACLU)		172		New York		NY		73m

		Yes		Aeras Global TB Vaccine Foundation		173		Rockville		MD		71m		301-547-2900

		Yes		Community Food Bank of New Jersey		176		Hillside		NJ		70m		908-355-3663

		Yes		North Shore-Long Island Jewish Health System Foundation		179		Westbury		NY		68m		718-830-4000

		Yes		Harvesters-The Community Food Networks		182		Kansas City		MO		62m		816-929-3000

		Yes		International Aid		183		Spring Lake		MI		62m		800-968-7490

		Yes		Operation Smile		189		Norfolk		VA		55m		888-677-6453

		Yes		Combined Jewish Philanthrophies		194		Boston		MA		51m		617-457-8500

		Yes		Jewish National Fund		195		New York		NY		51m		888-563-0099

		Yes		Project CURE (Benevolent Healthcare Foundation)		196		Centennial		CO		50m		303-792-0729

		Yes		Jewish Community Federation of San Francisco		197		San Francisco		CA		47m		415-512-6429

		DO NOT WANT TO BE MENTIONED AS TAKING PART IN STUDY

		No		Memorial Sloan-Kettering Cancer Center		13		New York		NY		2.6bil		212-241-6500

		No		Academy for Educational Development		52		Washington		DC		414m

		No		Big Brothers Big Sisters		61		Philadelphia		PA		295m		215-567-7000

		No		National Academy of Sciences		66		Washington		DC		280m		202-334-2000

		No		Lincoln Center for the Performing Arts		73		New York		NY		246m		212-875-5456

		No		Cystic Fibrosis Foundation		81		Bethesda		MD		214m		800-344-4823

		No		ChildFund International		83		Richmond		VA		211m

		No		National Multiple Sclerosis Society		86		New York		NY		86m

		No		American Kidney Fund		103		Baltimore		MD		172m		800-638-8299

		No		Rotary Foundation of Rotary International		106		Evanston		IL		168m		847-866-3000

		No		Asia Foundation		118		San Francisco		CA		143m		415-982-4640

		No		Billy Graham Evangelistic Association		153		Charlotte		NC		96m		704-401-2432

		No		Smile Train		155		New York		NY		92m		212-689-9199

		No		Mission to the World (PCA)		188		Lawrenceville		GA		56m		678-823-0004

		No		Mercy Ships		191		Garden Valley		TX		53m

		No		Oxfam America		192		Boston		MA		53m		800-776-9326





copy of study

		mgannon@philamuseum.org

		jjbrown.fistfoodbank.org

		karen@m25m.org

		krisleith.hoermann@heart.org

		abevins@bgea.org

		gvanullen@smiletrain.org

		pparis@kidsdonations.com

		jsnyder@weta.org

		ggovier@intervarsity.org

		racmed@islamicrelief.org

		mweintraub@oxfamamerica.org

		mmullina@projecthope.org

		kpark@mdausa.org

		daniel.morris.alz.org

		aallen@cdfund.org

		kwinter@shrinenet.org

		mail@brothersbrother.org

		ntaggart@chfinternational.org

		sanfordb@cmalliance.org

		dmercado@crista.net

		megan.hawkes@cccl.org

		rhui@coh.org

		ecc@naeir.org

		afreeman@asiafoundation.org

		carlosc@cfcausa.org

		averillk@internationalaid.org

		dwillis@audubon.org

		smithm4@mskcc.org

		stait@cff.org

		tim@operationcompassion.org

		pcrump@americares.org

		aleadman@aeras.org

		potc.brumbaugh@hearttoheart.org

		aguido@njfoodbank.org

		trevor.mccury@mercyships.org

		catherinet@pva.org

		jpesh@childrensmemorial.org

		jchenelly@dav.org

		tburgin@uso.org

		adam.vageldin@orbis.org

		efedlhausen@harvesters.org

		echasser@jnf.org

		einlowhood@path.org

		nancy.neff@rotary.org

		heather.morgan@jjdc.org

		bridgetboyd@projectcure.org

		jharder@goodwill.org

		rcooners@catholiccharitiesusa.org

		webmanager@bbbs.org

		dmichel@feedingamerica.org

		ltroncoso@voa.org

		maura.dunn@nmss.org

		jvadlamudi@internationalmedicalcorps.org

		info@cmmb.org

		chrisglass@imaworldhealth.org

		hbaylock@samaritan.org

		sarahh@cjp.org

		larry.lincoln@navigators.org

		marty.davis@mtw.org

		meganw@foodforthepoor.org

		joyp@ssfjcf.org

		mcosta@lincolncenter.org

		ajordan@houstonfoodbank.org

		jaime_joswick@usn.salvationarmy.org

		cputthoss@vsu.org

		lhacker@habitat.org

		cspencer@children.org

		mtang@lisc.org

		sritchie@aclu.org

		crobbins@easterseal.org

		kkastrounis@operationsmile.org

		holugac@nshs.edu

		susan_halagon@nypl.org

		clewis@humanesociety.org





familiar

				2007		2008		2009		2010

		Blogging		62%		66%		72%		69%

		Message/ Bulletin Boards		49%		49%		41%		45%

		Video   Blogging		40%		65%		47%		49%

		Podcasting		54%		34%		42%		37%

		Social Networking		49%		70%		88%





familiar

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



familiar (2)

				2007		2008		2009		2010

		Facebook								97%

		YouTube								92%

		LinkedIn								65%

		Twitter						87%		91%

		MySpace								44%

		Foursquare								27%





familiar (2)

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



usage

				2007		2008		2009		2010

		Blogging		34%		57%		65%		64%

		Message/Bulletin Boards		26%		30%		40%		26%

		Video Blogging		41%		79%		51%		55%

		Podcasting		33%		36%		46%		30%

		Social Networking		32%		79%		96%





usage

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



usage (2)

				2007		2008		2009		2010

		Facebook						93%		97%

		YouTube								92%

		LinkedIn						36%		58%

		Twitter						90%		96%

		MySpace						30%		22%

		Foursquare								28%

		Texting								44%

		Do Not Use Any		25%		11%		3%		0%





usage (2)

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



success

				2007		2008		2009		2010

		Blogging		71%		79%		84%		86%

		Message/Bulletin Boards		80%		74%		87%		90%

		Video Blogging		77%		88%		97%		95%

		Podcasting		76%		82%		80%		74%

		Social Networking		71%		92%		96%





success

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



success (2)

				2007		2008		2009		2010

		Facebook						86%		91%

		YouTube								93%

		LinkedIn						52%		73%

		Twitter						90%		95%

		MySpace						26%		82%

		Foursquare								59%

		Texting								68%





success (2)

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



plan to use

				2007		2008		2009		2010

		Blogging		54%		52%		56%		64%

		Message/Bulletin Boards		25%		34%		20%		21%

		Video Blogging		31%		38%		35%		52%

		Podcasting		33%		49%		39%		45%

		Social Networking		31%		40%		33%





plan to use

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



plan to use (2)

				2007		2008		2009		2010

		Facebook								100%

		YouTube								50%

		LinkedIn								13%

		Twitter						71%		33%

		MySpace								0%

		Foursquare								27%

		Texting								49%





plan to use (2)

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



use social media not listed

		2010

		Godtube.com

		Liftoneproject.org

		Vimeo





accept comm

				2007		2008		2009		2010

		Yes		85%		88%		90%		80%

		No		15%		12%		6%		20%

		No Response						4%





accept comm

		



2007

2008

2009

2010

Do you accept comments on your blog?



reply to comments

				2010

		Yes		95%

		No		5%





reply to comments

		



2010

If you accept comments on your blog, do you reply to them?



how often to comments

				2010						Other Responses:

		As They Come In		47%						Respond when they find an opportunity from the comment.

		Daily		11%						When they deem a comment needs a response

		Weekly		13%

		No Real Schedule		24%

		Other		3%

		Don't Know/No Response		3%





how often to comments

		



2010

If you reply to comments, how often do you reply?



subscribe

				2007		2008		2009		2010

		RSS		58%		67%		90%		86%

		Email		23%		56%		65%		50%





subscribe

		



2007

2008

2009

2010

Can people subscribe to your blog and get automatic updates via RSS and/or email?



written policy

				2007		2008		2009		2010

		Yes						51%		50%

		No						47%		48%

		No Response						2%		2%





written policy

		



2009

2010

Does your charity have a written policy governing blogging by your employees?



technologies importance

				2010

		Awareness of Your Mission		90%

		Soliciting Volunteers		50%

		Generating Donations		50%

		Hiring New Employees		18%





technologies importance

		



How important do you think social media technologies are for the following?
(% Very Important)



most effective platform

				2010

		Facebook		74%

		Twitter		9%

		Online Video		5%

		Blogging		4%

		YouTube		4%





most effective platform

		



Which do you feel is the single most effective social networking platform for your charity?



most effective platform (2)

				2010

		Podcasting		1%

		MySpace		1%

		Foursquare		0%

		LinkedIn		0%

		Message/Bulletin Boards		0%

		Don't Know/No Response		1%





most effective platform (2)

		



Which do you feel is the single most effective social netowrking platform for your charity?



who manages

				2010

		Internally		91%

		Externally		0%

		Both		9%





who manages

		



Are your social media efforts managed internally or externally?



measure effectiveness

		2010		How do you measure the effectiveness of your social media?

		Followers/Fans		27

		Engagement		8

		Google Analytics		7

		Likes		7

		Interactions		7

		Comments		7

		Hits		5

		Traffic		5

		Online Metrics		5

		Don't Measure		5

		Don't Know		5

		Donations		4

		Feedback		3

		Responses		3

		Page Views		3

		Facebook Insights		3

		Activity on Site		3

		Click Throughs		2

		Traffic to Website		2

		Re-Tweets		2

		ROI		2

		Non Profit Matrix		1

		New Subscribers		1

		Re-Posting		1

		Create Benchmarks		1

		Hits		1

		Number of Connections		1

		Posts		1

		Advocacy (Actions Taken		1

		Users		1

		Email Sign-ups		1

		Cusomer Service		1





monitor

				2007		2008		2009		2010

		Yes		66%		75%		93%		90%

		No		33%		25%		7%		10%

		No Response		1%		0%		0%		0%





monitor

		



2007

2008

2009

2010

Do you monitor social media for buzz, posts, conversations and news about your charity?



process

				2007		2008		2009		2010

		Manual		42%		36%		11%		33%

		Automated		34%		42%		17%		22%

		Both		24%		21%		70%		56%

		Don't Know		0%		0%		1%		0%





process

		



2007

2008

2009

2010

How do you monitor social media for buzz, posts, conversations and news about your charity?



what monitoring tools

				2009		2010

		Google Alert/Analytics		39		27

		Tweet Deck		5		7

		Vocus		3		1

		Google Reader		2		3

		Video Media Services		2

		Cision or Fission		2		2

		Outsource		2

		RSS		1

		SMX		1

		Social Lens		1

		Radian6		1		3

		Social Oomph		1		1

		Sactia		1

		Social Mention		1		4

		Universal		1

		Listen Logic				1

		Scout Land				1

		Who Tweet				1

		Hootsweet??? Hootsuite				7

		Topsy on Tweeter				1

		Feed Demon				1

		News Feeds				1

				63		61





process (2)

				2009		2010

		Search Engines		21%		22%

		Social Networking Sites		25%		26%





process (2)

		



2009

2010

Does your charity use the following tools to recruit and evaluate potential employees/volunteers?



which ones

				2010

		Search Engine Tools

		Google		9

		LinkedIn		2

		Career Builder		1

		Monster		1

		Social Networking Sites

		Facebook		9

		Twitter		6

		LinkedIn		5

		Volunteer Groups		2

		Email Blasts		1

		YouTube		1





process (3)

				2009		2010

		Search Engines		56%		76%

		Social Networking Sites		58%		75%





process (3)

		



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?
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Which of the following types of social media does your charity currently use?
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Methodology

		Sample Size		78

		Error		8.5%

		Confidence Interval		95%

		Data Collected		December 2010-February 2011





Charity

		Quote School		Nonprofit/Charity		RANK		CITY/TOWN		STATE		REVENUE		PHONE NUMBER

		Yes		Catholic Charities USA		5		Alexandria		VA		4.27b		703-549-1390

		Yes		Goodwill Industries International		7		Rockville		MD		3.68b		800-741-0186

		Yes		Salvation Army		12		Alexandria		VA		2.87b		703-519-5890

		Yes		Habitat for Humanity International		18		Americus		GA		1.35b		800-422-4828

		Yes		Easter Seals		20		Chicago		IL		1.23b		800-221-6827

		Yes		AmeriCares Foundation		22		Stamford		CT		1.19nil		800-468-4357

		Yes		Food for the Poor		26		Deerfield Beach		FL		1.09b

		Yes		City of Hope		28		Duarte		CA		945m		626-256-4673

		Yes		Volunteers of America		29		Alexandria		VA		917m		800-899-0089

		Yes		Feeding America		34		Chicago		IL		722m		800-771-2303

		Yes		Children's Memorial Hospital		37		Chicago		IL		624m		773-880-3055

		Yes		Campus Crusade for Christ		41		Orlando		FL		509m		888-278-7233

		Yes		American Heart Association		49		Dallas		TX		464m		800-242-8721

		Yes		Samaritan's Purse		60		Boone		NC		311m		800-528-1980 x.1487

		Yes		Shriners Hospitals for Children		64		Tampa		FL		285m		813-281-8162

		Yes		Catholic Medical Missions Board		65		New York		NY		280m		800-678-5659

		Yes		Brother's Brother Foundation		68		Pittsburgh		PA		269m		412-321-3160

		Yes		The New York Pubic Library		71		New York		NY		257m		212-592-7727

		Yes		PATH		72		Seattle		WA		257m		206-285-3500

		Yes		American Jewish Joint Distribution Committee		75		New York		NY		244m		212-687-6200

		Yes		Operation Compassion		76		Cleveland		TN		242m		423-728-3932

		Yes		Cooperative Housing Foundation International		79		Silver Springs		MD		225m		301-587-4700

		Yes		Christian and Missionary Alliance		82		Colorado Springs		CO		213m		719-599-5999

		Yes		Alzheimer's Association		89		Chicago		IL		206m		312-335-8700

		Yes		Muscular Dystrophy Association		96		Houston		TX		1.28b		800-572-1717

		Yes		The Humane Society of the United States		107		Washington		DC		159m

		Yes		Chronic Disease Fund		109		Dallas		TX		152m		972-608-7141

		Yes		Children International		115		Kansas City		MO		146m		800-888-3089

		Yes		IMA Health World		119		New Windsor		MD		143m		877-241-7952

		Yes		Nat'l Assn for the Exchange of Industrial Resources		120		Galesburg		IL		140m		800-562-0955

		Yes		Project Hope		121		Millwood		VA		140m		800-544-4673

		Yes		CRISTA Ministries		127		Seattle		WA		127m		206-546-7200

		Yes		St. Mary's Food Bank Alliance		129		Phoenix		AZ		131m

		Yes		Philadelphia Museum of Art		134		Philadelphia		PA		134m		215-684-7860

		Yes		United Service Organization		135		Arlington		VA		117m		888-484-3876

		Yes		Disabled American Veterans		136		Cold Springs		KY		116m		202-554-3501

		Yes		Houston Food Bank		137		Houston		TX		116m		713-223-3700

		Yes		International Medical Corps		138		Santa Monica		CA		115m		310-826-7800

		Yes		Local Initiatives Support Corp		140		New York		NY		114m		212-455-9800

		Yes		Matthew 25: Ministries		144		Houston		TX		116m		513-793-6256

		Yes		Christian Foundation for Children and Aging		145		Kansas City		KS		107m		800-875-6564

		Yes		Paralyzed Veterans of America		149		Washington		DC		149m		800-424-8200

		Yes		The Navigators		151		Colorado Springs		CO		100m		719-598-1212

		Yes		Heart to Heart International		152		Olathe		KS		98m		913-764-5200

		Yes		Kids in Distressed Situations		156		New York		NY		91m		800-266-3314

		Yes		WETA		159		Arlington		VA		85m		703-998-2600

		Yes		InterVaristy Christian Fellowship		161		Madison		WI		84m		608-274-9001

		Yes		Project Orbis International		164		New York		NY		79m		646-674-5500

		Yes		Veterans of Foreign Wars of the US		165		Kansas City		MO		76m		816-756-3390

		Yes		Islamic Relief		167		Alexandria		VA		75m		888-479-4968

		Yes		National Audubon Society		171		New York		NY		74m		212-979-3000

		Yes		American Civil Liberties Union (ACLU)		172		New York		NY		73m

		Yes		Aeras Global TB Vaccine Foundation		173		Rockville		MD		71m		301-547-2900

		Yes		Community Food Bank of New Jersey		176		Hillside		NJ		70m		908-355-3663

		Yes		North Shore-Long Island Jewish Health System Foundation		179		Westbury		NY		68m		718-830-4000

		Yes		Harvesters-The Community Food Networks		182		Kansas City		MO		62m		816-929-3000

		Yes		International Aid		183		Spring Lake		MI		62m		800-968-7490

		Yes		Operation Smile		189		Norfolk		VA		55m		888-677-6453

		Yes		Combined Jewish Philanthrophies		194		Boston		MA		51m		617-457-8500

		Yes		Jewish National Fund		195		New York		NY		51m		888-563-0099

		Yes		Project CURE (Benevolent Healthcare Foundation)		196		Centennial		CO		50m		303-792-0729

		Yes		Jewish Community Federation of San Francisco		197		San Francisco		CA		47m		415-512-6429

		DO NOT WANT TO BE MENTIONED AS TAKING PART IN STUDY

		No		Memorial Sloan-Kettering Cancer Center		13		New York		NY		2.6bil		212-241-6500

		No		Academy for Educational Development		52		Washington		DC		414m

		No		Big Brothers Big Sisters		61		Philadelphia		PA		295m		215-567-7000

		No		National Academy of Sciences		66		Washington		DC		280m		202-334-2000

		No		Lincoln Center for the Performing Arts		73		New York		NY		246m		212-875-5456

		No		Cystic Fibrosis Foundation		81		Bethesda		MD		214m		800-344-4823

		No		ChildFund International		83		Richmond		VA		211m

		No		National Multiple Sclerosis Society		86		New York		NY		86m

		No		American Kidney Fund		103		Baltimore		MD		172m		800-638-8299

		No		Rotary Foundation of Rotary International		106		Evanston		IL		168m		847-866-3000

		No		Asia Foundation		118		San Francisco		CA		143m		415-982-4640

		No		Billy Graham Evangelistic Association		153		Charlotte		NC		96m		704-401-2432

		No		Smile Train		155		New York		NY		92m		212-689-9199

		No		Mission to the World (PCA)		188		Lawrenceville		GA		56m		678-823-0004

		No		Mercy Ships		191		Garden Valley		TX		53m

		No		Oxfam America		192		Boston		MA		53m		800-776-9326





copy of study

		mgannon@philamuseum.org

		jjbrown.fistfoodbank.org

		karen@m25m.org

		krisleith.hoermann@heart.org

		abevins@bgea.org

		gvanullen@smiletrain.org

		pparis@kidsdonations.com

		jsnyder@weta.org

		ggovier@intervarsity.org

		racmed@islamicrelief.org

		mweintraub@oxfamamerica.org

		mmullina@projecthope.org

		kpark@mdausa.org

		daniel.morris.alz.org

		aallen@cdfund.org

		kwinter@shrinenet.org

		mail@brothersbrother.org

		ntaggart@chfinternational.org

		sanfordb@cmalliance.org

		dmercado@crista.net

		megan.hawkes@cccl.org

		rhui@coh.org

		ecc@naeir.org

		afreeman@asiafoundation.org

		carlosc@cfcausa.org

		averillk@internationalaid.org

		dwillis@audubon.org

		smithm4@mskcc.org

		stait@cff.org

		tim@operationcompassion.org

		pcrump@americares.org

		aleadman@aeras.org

		potc.brumbaugh@hearttoheart.org

		aguido@njfoodbank.org

		trevor.mccury@mercyships.org

		catherinet@pva.org

		jpesh@childrensmemorial.org

		jchenelly@dav.org

		tburgin@uso.org

		adam.vageldin@orbis.org

		efedlhausen@harvesters.org

		echasser@jnf.org

		einlowhood@path.org

		nancy.neff@rotary.org

		heather.morgan@jjdc.org

		bridgetboyd@projectcure.org

		jharder@goodwill.org

		rcooners@catholiccharitiesusa.org

		webmanager@bbbs.org

		dmichel@feedingamerica.org

		ltroncoso@voa.org

		maura.dunn@nmss.org

		jvadlamudi@internationalmedicalcorps.org

		info@cmmb.org

		chrisglass@imaworldhealth.org

		hbaylock@samaritan.org

		sarahh@cjp.org

		larry.lincoln@navigators.org

		marty.davis@mtw.org

		meganw@foodforthepoor.org

		joyp@ssfjcf.org

		mcosta@lincolncenter.org

		ajordan@houstonfoodbank.org

		jaime_joswick@usn.salvationarmy.org

		cputthoss@vsu.org

		lhacker@habitat.org

		cspencer@children.org

		mtang@lisc.org

		sritchie@aclu.org

		crobbins@easterseal.org

		kkastrounis@operationsmile.org

		holugac@nshs.edu

		susan_halagon@nypl.org

		clewis@humanesociety.org





familiar

				2007		2008		2009		2010

		Blogging		62%		66%		72%		69%

		Message/ Bulletin Boards		49%		49%		41%		45%

		Video   Blogging		40%		65%		47%		49%

		Podcasting		54%		34%		42%		37%

		Social Networking		49%		70%		88%





familiar

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



familiar (2)

				2007		2008		2009		2010

		Facebook								97%

		YouTube								92%

		LinkedIn								65%

		Twitter						87%		91%

		MySpace								44%

		Foursquare								27%





familiar (2)

		



2007

2008

2009

2010

How familiar are you with the following forms of social media?
(% Very Familiar)



usage

				2007		2008		2009		2010

		Blogging		34%		57%		65%		64%

		Message/Bulletin Boards		26%		30%		40%		26%

		Video Blogging		41%		79%		51%		55%

		Podcasting		33%		36%		46%		30%

		Social Networking		32%		79%		96%





usage

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



usage (2)

				2007		2008		2009		2010

		Facebook						93%		97%

		YouTube								92%

		LinkedIn						36%		58%

		Twitter						90%		96%

		MySpace						30%		22%

		Foursquare								28%

		Texting								44%

		Do Not Use Any		25%		11%		3%		0%

		92%)   b





usage (2)

		



2007

2008

2009

2010

Which of the following types of social media does your charity currently use?



success

				2007		2008		2009		2010

		Blogging		71%		79%		84%		86%

		Message/Bulletin Boards		80%		74%		87%		90%

		Video Blogging		77%		88%		97%		95%

		Podcasting		76%		82%		80%		74%

		Social Networking		71%		92%		96%





success

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



success (2)

				2007		2008		2009		2010

		Facebook						86%		91%

		YouTube								93%

		LinkedIn						52%		73%

		Twitter						90%		95%

		MySpace						26%		82%

		Foursquare								59%

		Texting								68%





success (2)

		



2007

2008

2009

2010

Do you think the types of social media you are currently using are successful?
(% Yes)



plan to use

				2007		2008		2009		2010

		Blogging		54%		52%		56%		64%

		Message/Bulletin Boards		25%		34%		20%		21%

		Video Blogging		31%		38%		35%		52%

		Podcasting		33%		49%		39%		45%

		Social Networking		31%		40%		33%





plan to use

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



plan to use (2)

				2007		2008		2009		2010

		Facebook								100%

		YouTube								50%

		LinkedIn								13%

		Twitter						71%		33%

		MySpace								0%

		Foursquare								27%

		Texting								49%





plan to use (2)

		



2007

2008

2009

2010

If you are not using social media(s) do you plan to use it in the future?
(% Yes)



use social media not listed

		2010

		Godtube.com

		Liftoneproject.org

		Vimeo





accept comm

				2007		2008		2009		2010

		Yes		85%		88%		90%		80%

		No		15%		12%		6%		20%

		No Response						4%





accept comm

		



2007

2008

2009

2010

Do you accept comments on your blog?



reply to comments

				2010

		Yes		95%

		No		5%





reply to comments

		



2010

If you accept comments on your blog, do you reply to them?



how often to comments

				2010						Other Responses:

		As They Come In		47%						Respond when they find an opportunity from the comment.

		Daily		11%						When they deem a comment needs a response

		Weekly		13%

		No Real Schedule		24%

		Other		3%

		Don't Know/No Response		3%





how often to comments

		



2010

If you reply to comments, how often do you reply?



subscribe

				2007		2008		2009		2010

		RSS		58%		67%		90%		86%

		Email		23%		56%		65%		50%





subscribe

		



2007

2008

2009

2010

Can people subscribe to your blog and get automatic updates via RSS and/or email?



written policy

				2007		2008		2009		2010

		Yes						51%		50%

		No						47%		48%

		No Response						2%		2%





written policy

		



2009

2010

Does your charity have a written policy governing blogging by your employees?



technologies importance

				2010

		Awareness of Your Mission		90%

		Soliciting Volunteers		50%

		Generating Donations		50%

		Hiring New Employees		18%





technologies importance

		



How important do you think social media technologies are for the following?
(% Very Important)



most effective platform

				2010

		Facebook		74%

		Twitter		9%

		Online Video		5%

		Blogging		4%

		YouTube		4%





most effective platform

		



Which do you feel is the single most effective social networking platform for your charity?



most effective platform (2)

				2010

		Podcasting		1%

		MySpace		1%

		Foursquare		0%

		LinkedIn		0%

		Message/Bulletin Boards		0%

		Don't Know/No Response		1%





most effective platform (2)

		



Which do you feel is the single most effective social netowrking platform for your charity?



who manages

				2010

		Internally		91%

		Externally		0%

		Both		9%





who manages

		



Are your social media efforts managed internally or externally?



measure effectiveness

		2010		How do you measure the effectiveness of your social media?

		Followers/Fans		27

		Engagement		8

		Google Analytics		7

		Likes		7

		Interactions		7

		Comments		7

		Hits		5

		Traffic		5

		Online Metrics		5

		Don't Measure		5

		Don't Know		5

		Donations		4

		Feedback		3

		Responses		3

		Page Views		3

		Facebook Insights		3

		Activity on Site		3

		Click Throughs		2

		Traffic to Website		2

		Re-Tweets		2

		ROI		2

		Non Profit Matrix		1

		New Subscribers		1

		Re-Posting		1

		Create Benchmarks		1

		Hits		1

		Number of Connections		1

		Posts		1

		Advocacy (Actions Taken		1

		Users		1

		Email Sign-ups		1

		Cusomer Service		1





monitor

				2007		2008		2009		2010

		Yes		66%		75%		93%		90%

		No		33%		25%		7%		10%

		No Response		1%		0%		0%		0%





monitor

		



2007

2008

2009

2010

Do you monitor social media for buzz, posts, conversations and news about your charity?



process

				2007		2008		2009		2010

		Manual		42%		36%		11%		33%

		Automated		34%		42%		17%		22%

		Both		24%		21%		70%		56%

		Don't Know		0%		0%		1%		0%





process

		



2007

2008

2009

2010

How do you monitor social media for buzz, posts, conversations and news about your charity?



what monitoring tools

				2009		2010

		Google Alert/Analytics		39		27

		Tweet Deck		5		7

		Vocus		3		1

		Google Reader		2		3

		Video Media Services		2

		Cision or Fission		2		2

		Outsource		2

		RSS		1

		SMX		1

		Social Lens		1

		Radian6		1		3

		Social Oomph		1		1

		Sactia		1

		Social Mention		1		4

		Universal		1

		Listen Logic				1

		Scout Land				1

		Who Tweet				1

		Hootsweet??? Hootsuite				7

		Topsy on Tweeter				1

		Feed Demon				1

		News Feeds				1

				63		61





process (2)

				2009		2010

		Search Engines		21%		22%

		Social Networking Sites		25%		26%





process (2)

		



2009

2010

Does your charity use the following tools to recruit and evaluate potential employees/volunteers?



which ones

				2010

		Search Engine Tools

		Google		9

		LinkedIn		2

		Career Builder		1

		Monster		1

		Social Networking Sites

		Facebook		9

		Twitter		6

		LinkedIn		5

		Volunteer Groups		2

		Email Blasts		1

		YouTube		1





process (3)

				2009		2010

		Search Engines		56%		76%

		Social Networking Sites		58%		75%





process (3)

		



2009

2010

How important are the following in your recruiting and evaluating proecss
(% Important)?
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